
 

 

 

 

Dissemination Plan 

 

 

 

 

 

 

 

 

 

 

 

 

 

Ref. Ares(2023)7919258 - 21/11/2023



 

Euro-emotur  Version 1 
  20.11.2023 

2 

Work Package 6: 

 

Communication, Dissemination and reporting on the 
improvement in the uptake of digitalization by SMEs 

 

Deliverable 6.6 Dissemination Plan 

 

Project Acronym: Euro-Emotur 

Project Full Title: Euro-Emotur: The journey towards digitalisation. Thinking 
digital tourism through neuromarketing and emotions 

Project number: 101038111 

Type of Deliverable: Report 

Level of Dissemination: Public 

By: ULPGC-TIDES 

Call: COS-TOURINN-2020-3-04 

Deliverable: D6.6 

Dissemination level: Public 

Version 1 

November 2023 

 

 

 

 

 



 

Euro-emotur  Version 1 
  20.11.2023 

3 

 
HISTORY OF CHANGES 

Version 
Publication 

Date 
Change Page 

1.0 20.11.2023 ▪ Initial version 
 

 

Disclaimer: 

The content of this guide represents the views of the author only and is 
his/her sole responsibility. It cannot be considered to reflect the views of 
EISMEA - the European Innovation Council and SMEs Executive Agency. The 
European Commission and the Agency do not accept any responsibility for 
use that may be made of the information it contains. 

 

 

 

 

 

 

 

 

 

 

 

 



 

Euro-emotur  Version 1 
  20.11.2023 

4 

Table of contents 
 

1. Introduction ................................................................................................................ 5 

2. Objectives .................................................................................................................... 5 

Table 1 – KPIs from the WP6 .................................................................................. 6 

3. Dissemination ............................................................................................................. 7 

3.1. Dissemination Plan ............................................................................................ 7 

3.2. Activities carried by partners ................................................................... 9 

Table 2 – Activities carried by NECSTouR .......................................................... 9 

Table 3 – Activities carried out by Haaga-Helia ............................................. 11 

Table 4 – Activities carried out by TURISMO DE GRAN CANARIA .............. 12 

Table 5 – Activities carried out by CISET.......................................................... 12 

Table 6 – Activities carried out by ETOA .......................................................... 15 

Table 7 – Activities carried out by ULPGC-TIDES ........................................... 17 

3.3. Communication Channels ....................................................................... 19 

Table 8 - Summary table of the above communication channels (in the 
project months) ............................................................................................... 19 

Table 9 – Newsletter organization .................................................................... 20 

Table 10 – Social Media organization ................................................................ 27 

Table 11- Website organization .......................................................................... 30 

Table 12 – Project workshop organization ....................................................... 31 

Table 13- Euro-emotur week organization ...................................................... 34 

Table 14- Interactive multistakeholder closing event .................................. 35 

Table 15 – Final conference ................................................................................. 36 

Annex I – Call for SMEs ....................................................................................................... 37 

Annex II – Reminder e-mail to Members about the Open Call for SMEs ........ 38 

Annex III – Call extension................................................................................................... 39 

Annex IV – Turismo de Gran Canaria overview actions ......................................... 39 

Annex V – Euro-emotur week agenda in Gran Canaria .......................................... 44 

Annex VI Euro-emotur week agenda in Helsinki ...................................................... 51 

Annex VII – Webinar invitations ...................................................................................... 54 

Annex VIII Social media Euro-emotur statistics ...................................................... 57 

Annex IX – Future actions ................................................................................................. 63 

 

 



 

Euro-emotur  Version 1 
  20.11.2023 

5 

 

1. Introduction 
The Dissemination Plan will include annual reports outlining Webinars, 
Workshops and Fairs. The plan will detail schedules, invitations, agenda, best 
practices and materials. This is an action plan that describes the respective 
dissemination objectives and measures used to achieve them. The present 
Dissemination Plan – prepared within the Work Package (WP6) – will ensure 
that all communication and dissemination need from various WPs and the 
project in general are considered and coordinated. The document includes all 
the information needed to facilitate the communication efforts of the Euro-
emotur project consortium. Specifically, it defines and prioritizes the key 
objectives of the project’s dissemination, identifies in detail the target 
groups, and lists the expected results. It also describes in detail the 
dissemination tools and channels (both offline and online) that has been used 
to reach the objectives in the most efficient and cost-effective way. 
 

In line with the general object of this project – Boost tourism recovery of 
SMEs by fostering the digitalisation, improving communication efficiency of 
tourisms’ SMEs, fostering direct communication and sales with their 
customers, and generating innovative new products -, the specific objectives 
that will be achieved through this Work Package 6 are the following: 
 

• Reinforcing awareness about digitalization within the tourism industry 
with a special focus on digitalization through emotions. 

• Fostering capacity building and skills to make easier the digital 
transformation process and improve the knowledge and use of new 
digital technologies for our target groups in the tourism sector (SMEs, 
Tourism regions, public authorities, Stakeholders…) 

• Communicating the hub as an innovative, cross-sectorial, and useful 
network to boost recovery tourism sector through digitalization. 

• Creating a critical mass of interest in digitalization through emotions. 
• Generating a high social media impact. 
• Fostering the project dissemination not only to scientists but also to 

the tourism industry, authorities, stakeholders, and civil society. 
• Transferring results and communicating innovation and smart tourism 

solutions to SMEs, destinations, academics, and citizens. 
• Analysing the improvement in the uptake of digitalisation and new 

technologies to enhance competitiveness advantages, image, and 
reputation in the tourism market. 

 

2. Objectives 
This deliverable contains an effective and efficient strategy plan and 
procedures to clearly identify the overall dissemination strategy to be 
followed, to achieve maximum impact among the different stakeholder 
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types, not least among the general public. The objectives of this deliverable 
are as follows.  

• To identify key European and international conferences, congresses, 
seminars, workshops, and events to disseminate project results.  

• To share knowledge and key insights around the project topics and 
identified the target audiences.  

• To create and grow social media channels for the project (Twitter, 
Facebook, LinkedIn and Instagram) and encourage participation, 
contributing to maximising the reach and impact of the project results 
and findings in relevant communities.  

• To promote international cooperation by clustering and liaising with 
other EC and international research and development projects, and 
renowned international working groups besides Advisory Board 
members. 

Below you can see the WP6 KPIs and their results: 

Table 1 – KPIs from the WP6 
Title Brief Description  Target 

(quantity) 
Achievements 

Corporate 
Identity 

Difference between planned and 
actual perception of brand 
association 

Between 0-
10% 

To be 
determinted in 
the next 
corporate 
identity report 

Marketing 
campaign 

Press notes sent 
Email Opening Rate 
CTP (Click-through page) 

10 
25% 
100 

0 
To be 
determined 

Communication 
content and 
implementation 

Presence on social media profiles 
Number of followers on social 
Media  
Engagement rate 
Newsletter opening rate 
Nº VR Content 
Media Coverage (Press Clips) 

4 
1.500 
 
3 
25% 
4 
15 

5 
283 
 
7 
TDB 
TBD 
TBD 

EURO- 
EMOTUR 
Website 

Total Website Traffic 
Nº of Pages per session 
Website update 
Positioning on Google Page Rank 
Conversion rate (Newsletter 
subscription) 
Average time on the page 

15.000 
2,5 
Monthly 
Top 5 
 
5% 
2 minutes 

88 
1,04 
Monthly 
TBD 
TBD 
1 minute 

HUB Launch Number of visitors during the first 
month 
New visitors 
Nº Press released 
Branded Content Actions 

1.500 
70% 
10 
2 

To be 
determined 
when it is 
launched 

Manuals and 
best 
practices 

Manuals for SMEs, Tourists and 
Public Authorities 

3 To be 
determined 
when the hub 
is launched 

Attendance to Number of trade fairs visited 3 2 
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sectorial fairs 
Webinars & 
Workshops 

Number of people attending the 
webinars & workshop 
Number of webinars organised 
Number of workshops organised 

500 
 
3 
3 

80 
 
5 
0 

Scientific 
Conferences & 
Events 

Number of contributions to 
conferences & events 

5 TBD in 2024 

Online Living 
Lab 
Week 

Number of SMEs 
Number of Countries 
Number of media 
Number of general public 

100 
20 
10 
40 

To be 
determined 

Financial 
Indicators 
of Score Card 

Profit Margin 
Tourism Income Flows 
ROI 

10% 
Increase 
5% per year 
0,50 
Increase 

To be 
determined 

Final 
Conference – 
Promotional 
Event 

Number of people attending the 
final event 

> 250 To be 
determined 

 

3. Dissemination  
A concrete plan for coordinating and implementing the project’s 
dissemination strategy is presented. This section addresses how to 
disseminate from an internal organisational perspective, clearly defining the 
partners roles and responsibilities, and the communication workflows and 
procedures within the project, coordinated by the WP6 leader. Dissemination 
will take place in all phases of the project (months 1 to 36), with the dual 
objective of creating awareness as well as receiving feedback from the 
identified target audience. Dissemination activities are expected to 
contribute to the validation of partial and overall project results. The project’s 
dissemination plan identifies project outcomes and structures the 
consortium’s main activities to spread the knowledge gained during the 
project. It aims to engage with a wide range of stakeholders, including 
authorities, policymakers, transport service providers, sector-representing 
organisations, and academics. 

3.1. Dissemination Plan 
The main guidelines and internal rules for coordinating the dissemination 
activities across the Euro-emotur consortium are provided in this section, and 
all partners are invited to follow this common strategy and align with their 
own communication departments’ strategies in order to maximise the reach 
and impact of dissemination. For this reason, and in order to ensure and to 
cross-check the performance of the dissemination activities against the 
strategic goals, it is necessary to follow up the implementations of activities 
and to control the overall process. At the content level, key messages for each 
target group must be clearly drawn, informational vectors defined, and 
events planning developed. Some of the key elements of the dissemination 
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plan. The dissemination plan is a continuation of the Marketing Campaign 
Plan, focusing on spreading the project knowledge.   

The dissemination plan as pictured in Figure 1 is divided in four key areas 
listed below: 

Figure 1 – Dissemination plan 

 

• Dissemination objectives.  
• Dissemination outcomes. 
• International cooperation activities. 
• Monitoring system. 
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3.2. Activities carried by partners 
 

Table 2 – Activities carried by NECSTouR 
Activity Date Linkedin Twitter Facebook Website Newsletter 

Euro-Emotur page on 
NECSTouR Website 

- - - - Click here - 

Emotur Lab  21.03.2023 Click here     
Meeting in Gran 

Canaria 
23.03.2023 Click here  Click here Click here   

Project Meeting in 
Gran Canaria 

29.03.2023 Click here      

Webinar of the Euro-
Emotur Project 

29.06.2023 Click here     

Launch of the Open 
Call for SMEs 

29.06.2023 Click here     

Launch of the Open 
Call for SMEs 

07.07.2023 Click here     

Webinar Canary 
Islands 

12.07.2023  Click here    

Webinar in Spanish 19.07.2023  Click here    
Launch call for SMEs 

Webinar 
31.09.2023 Click here     

Application Open for 
Tourism SMEs 

20.09.2023 Click here Click here    

Informative Webinars -  Click here    
Call for SMEs 

extended 
02.10.2023 Click here Click here    

Call for SMEs 
extended 

11.10.2023 Click here Click here     

Members Newsletter 
'Live from Brussels 

04.07.2023     Click here 

E-mail to Members 
about the Open Call 

for SME 

19.07.2023 
See Annex I 

     

https://necstour.eu/projects/euro-emotur
https://www.linkedin.com/feed/update/urn:li:activity:7043950447891505152
https://www.linkedin.com/feed/update/urn:li:activity:7044582922711916545
https://twitter.com/NECSTouR/status/1638829568772407297
https://www.facebook.com/necstour/
https://www.linkedin.com/feed/update/urn:li:activity:7046763031485153280
https://www.linkedin.com/feed/update/urn:li:activity:7080098883049009153
https://www.linkedin.com/feed/update/urn:li:activity:7080224911775932417
https://www.linkedin.com/authwall?trk=qf&original_referer=&sessionRedirect=https%3A%2F%2Fwww.linkedin.com%2Ffeed%2Fupdate%2Furn%3Ali%3Aactivity%3A7083066311563431936
https://twitter.com/euroemotur/status/1679098270721687552
https://twitter.com/euroemotur/status/1681599064884871170
https://www.linkedin.com/authwall?trk=qf&original_referer=&sessionRedirect=https%3A%2F%2Fwww.linkedin.com%2Ffeed%2Fupdate%2Furn%3Ali%3Aactivity%3A7102918570858164224
https://www.linkedin.com/feed/update/urn:li:activity:7110229736601042945
https://twitter.com/euroemotur/status/1704448840089157649
https://twitter.com/euroemotur/status/1707345879491809507
https://www.linkedin.com/feed/update/urn:li:activity:7114580855083134976
https://twitter.com/euroemotur/status/1706994998527365404
https://www.linkedin.com/feed/update/urn:li:activity:7117837652875202560
https://twitter.com/euroemotur/status/1712068507893121515
https://mailchi.mp/fe7d6cf51ace/weekly-news-from-necstour-hop-on-16887628?e=d7f0a56435
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Members Newsletter 
'Live from Brussels 

17.07.2023     Click here 

Members Newsletter 
'Live from Brussels 

05.09.2023     Click here 

Reminder e-mail to 
Members about the 
Open Call for SMEs 

12.09.2023 
See Annex II 

     

Members Newsletter 
'Live from Brussels 

19.09.2023     Click here  

Members Newsletter 
'Live from Brussels 

03.10.2023     Click here  

E-mail to Members 
about call extension 

27,09,2023 
See Annex III 

     

 

https://mailchi.mp/b95fb7ea18fe/weekly-news-from-necstour-hop-on-16889760?e=d7f0a56435
https://mailchi.mp/d2d62fadb3b6/weekly-news-from-necstour-hop-on-16890244?e=d7f0a56435
https://mailchi.mp/5e2910bc3315/weekly-news-from-necstour-hop-on-16895368?e=d7f0a56435
https://mailchi.mp/dbcefc1599d6/weekly-news-from-necstour-hop-on-16898376?e=d7f0a56435
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Table 3 – Activities carried out by Haaga-Helia 
Activity Date Linkedin Twitter Facebook Website Newsletter 

Consortium launch 
webinar repost in 
Haaga-Helia social 

media channels  

June 2023 Click here  Click here Click here  

Consortium launch 
webinar 

June 2023 Click here  Click here   

Call promotion and 
Finnish webinar 

August 2023 Click here  Click here   

Call promotion and 
Finnish webinar 

August 2023 Click here  Click here   

Call promotion, 
Finnish webinar 

August 2023 Click here     

First Finnish webinar 22.08.2023   Click here Click here  
Second Finnish 

webinar 
04.09.2023   Click here Click here  

Third Finnish webinar 14.09.2023   Click here Click here  
 
 
 
 

 

 

 

 

 

https://www.linkedin.com/feed/update/urn:li:activity:7079765923414315008/
https://www.facebook.com/groups/287512115062365
https://www.haaga-helia.fi/fi/ajankohtaista/tapahtumat/euro-emotur-infowebinaari-suomalaisille-matkailuyrityksille
https://www.linkedin.com/posts/mia-blanc-a139b62_euro-emotur-project-is-now-ready-to-launch-activity-7080515661352828928-VenO?utm_source=share&utm_medium=member_desktop
https://www.facebook.com/groups/287512115062365
https://www.linkedin.com/posts/haaga-helia-university-of-applied-sciences_euro-emotur-infowebinaari-suomalaisille-matkailuyrityksille-activity-7097516693396058112-YHPi?utm_source=share&utm_medium=member_desktop
https://www.facebook.com/groups/155279005017825
https://www.linkedin.com/posts/kristian-sievers_euro-emotur-infowebinaari-suomalaisille-matkailuyrityksille-activity-7101830379547848704-1yRM?utm_source=share&utm_medium=member_desktop
https://www.sodankyla.fi/wp-content/uploads/2023/09/euro-emotur-tiedote-082023.pdf
https://www.linkedin.com/posts/kristian-sievers_euro-emotur-rahoitushaku-matkailuyrityksille-activity-7096814549999267840-oUcl?utm_source=share&utm_medium=member_desktop
file:///C:/Users/Tatiana/Downloads/Euro%20Emotur%20infowebinaari%20suomalaisille%20matkailuyrityksille-20230822_140138-Meeting%20Recording.mp4
file:///C:/Users/Tatiana/Downloads/Euro%20Emotur%20infowebinaari%20suomalaisille%20matkailuyrityksille-20230822_140138-Meeting%20Recording.mp4
file:///C:/Users/Tatiana/Downloads/Euro%20Emotur%20infowebinaari%202-20230904_140213-Meeting%20Recording.mp4
file:///C:/Users/Tatiana/Downloads/Euro%20Emotur%20infowebinaari%202-20230904_140213-Meeting%20Recording.mp4
file:///C:/Users/Tatiana/Downloads/Euro-Emotur%20Infowebinaari-20230914_130003-Meeting%20Recording.mp4
file:///C:/Users/Tatiana/Downloads/Euro-Emotur%20Infowebinaari-20230914_130003-Meeting%20Recording.mp4
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Table 4 – Activities carried out by TURISMO DE GRAN CANARIA 
Activity Date Linkedin Twitter Facebook Website Newsletter 

Euroemotur meeting 
in Gran Canaria 

24.03,2023 
 

   Click here  

Worskshop with 
hoteliers 

28.09.2023 

 
   Click here  

Call for SMEs 11.09.2023    Click here  
Call for SME´s 

renewal 
5.10.2023 

 
   Click here  

Euroemotur week 
Helsinki 

23.10.2023 
 

   Click here  

Call for extension of 
term 

02.10.2023  Click here Click here   

Call for inscriptions 20.09.2023   Click here   
 
 

Table 5 – Activities carried out by CISET 
Activity Date Linkedin Twitter Facebook Website  Newsletter 

News on the website 
 

17/10/2023 
 

   Click here  

News on the website 
 

07/09/2023 
 

   Click here  

News on the website 
 

13/07/2023 
 

   Click here  

News on the website 
 

23/06/2023 
 

   Click here  

CISET Website: Euro-
Emotur page  - info 
on call and webinar 

videos 
 

-    Click here  

Second webinar for 
Italian PMI 

 

11/09/2023 
 

Click here     

Fairs , webinar for 
Italian PMI 

17/07/2023 
 

Click here     

https://www.grancanaria.com/turismo/es/area-profesional/noticias/noticia/?tx_ttnews%5Btt_news%5D=1238&cHash=618c02e74451fa41b239c56deb94594c
https://www.grancanaria.com/turismo/es/area-profesional/noticias/noticia/?tx_ttnews%5Btt_news%5D=1401&cHash=9e6a396a0b0c2cccec25480bc6a6fe4c
https://www.grancanaria.com/turismo/es/area-profesional/noticias/noticia/?tx_ttnews%5Btt_news%5D=1409&cHash=62068c91465b1774c5c68d1cd337c558
https://www.grancanaria.com/turismo/es/area-profesional/noticias/noticia/?tx_ttnews%5Btt_news%5D=1409&cHash=62068c91465b1774c5c68d1cd337c558
https://www.grancanaria.com/turismo/es/area-profesional/noticias/noticia/?tx_ttnews%5Btt_news%5D=1428&cHash=a8bf7cf9e1530a73b7d7b3e8fdb53960
https://twitter.com/GranCanariaTur/status/1708874294673936615
https://www.facebook.com/GranCanariaTur/posts/pfbid03YaH4aS367DxJbjCmJcFQDeJ3HTVKYV1SvPX8MsXskMBeheEBSYtf6kueMWxEsP6l
https://www.facebook.com/GranCanariaTur/posts/pfbid02TrhENCfrmRa7d6qskSNfywccAFVSn3BDgryU5fbPYWeDMpC6Ws9HWcDCMp5JSr7Ll
https://www.unive.it/pag/18702/?tx_news_pi1%5Bnews%5D=15082&cHash=64c63e7e26bd477cd14b55de0bdc0657
https://www.unive.it/pag/18702/?tx_news_pi1%5Bnews%5D=14961&cHash=7dc371e9927f5c8273f88de00e0d73a5
https://www.unive.it/pag/18702/?tx_news_pi1%5Bnews%5D=14830&cHash=a51dd3193a817b7a5cedd79254cfca1a
https://www.unive.it/pag/18702/?tx_news_pi1%5Bnews%5D=14780&cHash=2ef22b019411a89ee870e2ea1f114c96
https://www.unive.it/pag/40264/
https://www.linkedin.com/feed/update/urn:li:activity:7112792930154639360
https://www.linkedin.com/feed/update/urn:li:activity:7110285755171651585
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First webinar on 
CISET youtube 

Channels 
 

27/09/2023 
 

Click here     

Post promoting the 
call and/or the 

webinars 
 

20/09/2023 
 

   Click here  

Post promoting the 
call and/or the 

webinars 
 

24/08/2023 
 

    
Click here 

 

Post promoting the 
call and/or the 

webinars 
 

04/08/2023 
 

   Click here  

Post promoting the 
call and/or the 

webinars 
 

18/07/2023 
 

   Click here  

Post promoting the 
call and/or the 

webinars 
 

14/07/2023 
 

Click here     

Post promoting the 
call and/or the 

webinars 
 

14/07/2023 
 

Click here     

Post promoting the 
call and/or the 

webinars 
 

12/07/2023 
 

Click here     

Post promoting the 
call and/or the 

webinars 
 

12/07/2023 
 

   Click here  

Post promoting the 
call and/or the 

webinars 
 

07/07/2023 
 

   Click here  

https://www.linkedin.com/feed/update/urn:li:activity:7100499978434850816
https://www.linkedin.com/feed/update/urn:li:activity:7093150292388511745
https://www.linkedin.com/feed/update/urn:li:activity:7087053595367399424
https://www.linkedin.com/feed/update/urn:li:activity:7085607897333702657
https://www.linkedin.com/feed/update/urn:li:activity:7085530224305565696
https://www.linkedin.com/feed/update/urn:li:activity:7084917810501459968
https://www.linkedin.com/feed/update/urn:li:activity:7084887793797087232
https://www.linkedin.com/feed/update/urn:li:activity:7083075901042638849
https://www.linkedin.com/feed/update/urn:li:activity:7082026686430535681
https://www.linkedin.com/feed/update/urn:li:activity:7079794380374499328
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Post promoting the 
call and/or the 

webinars 
 

04/07/2023 
 

   Click here  

Post promoting the 
call and/or the 

webinars 
 

28/06/2023 
 

   Click here  

Post promoting the 
call and/or the 

webinars 
 

28/06/2023 
 

   Click here  

Post promoting the 
call and/or the 

webinars 
 

-    Click here  

Post promoting the 
call and/or the 

webinars 
 

28/07/2023 
 

   Click here  

Information about 
thew call/webinars in 

CISET Newsletter 
 

26/06/2023 
 

     

Information about 
thew call/webinars in 

CISET Newsletter 
Information about 

thew call in 
Federalberghi Veneto 
(business association) 

newsletter 
 

08-sep 
 

 Click here    

Post promoting the 
call and/or the 

webinars 
 

04-ago 
 

 Click here    

Post promoting the 
call and/or the 

webinars 
 

18-jul 
 

 Click here    

https://www.linkedin.com/feed/update/urn:li:activity:7079760591640289280
https://www.linkedin.com/feed/update/urn:li:activity:7078055659237220352
https://x.com/ilCISET/status/1700158895895777776?s=20
https://x.com/ilCISET/status/1687385930523348993?s=20
https://x.com/ilCISET/status/1681289173196496896?s=20
https://x.com/ilCISET/status/1679122341698076672?s=20
https://x.com/ilCISET/status/1677310651125882882?s=20
https://x.com/ilCISET/status/1676257998790959105?s=20
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Post promoting the 
call and/or the 

webinars 
 

12-jul 
 

 Click here    

Post promoting the 
call and/or the 

webinars 
 

07-jul 
 

 Click here    

Post promoting the 
call and/or the 

webinars 
 

04-jul 
 

 Click here    

Post promoting the 
call and/or the 

webinars 
 

04-jul 
 

 Click here    

Post promoting the 
call and/or the 

webinars 
 

28-jun 
 

   Click here  

Post promoting the 
call and/or the 

webinars 
 

26-jun 
 

   Click here  

 

 

Table 6 – Activities carried out by ETOA 
Activity Date Language Audience size 

Launch Webinar 
 

04/07/2023 
 

English 
 

26 
 

Launch Webinar Recording 
 

04/07/2023 
 

English 
 

269 
 

PPC Launch Campaign 
 

June 
 

English 
 

1.457 
 

Launch Email 
 

27/06/2023 
 

English 
 

6.036 
 

Translated subject line / intro 
 

12/07/2023 
 

English 
 

2930 
 

https://x.com/euroemotur/status/1676229375056830464?s=20
https://x.com/ilCISET/status/1674000077516316672?s=20
https://x.com/euroemotur/status/1673294297746079746?s=20
https://x.com/euroemotur/status/1673294297746079746?s=20
https://x.com/euroemotur/status/1673294297746079746?s=20
https://x.com/euroemotur/status/1673294297746079746?s=20
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Translated subject line / intro 
 

12/07/2023 
 

Bulgarian 
 

48 
 

Translated subject line / intro 
 

12/07/2023 
 

Croatian 
 

112 
 

Translated subject line / intro 
 

12/07/2023 
 

Czech 
 

104 
 

Translated subject line / intro 
 

12/07/2023 
 

Danish 
 

2 
 

Translated subject line / intro 
 

12/07/2023 
 

Estonian 
 

38 
 

Translated subject line / intro 
 

12/07/2023 
 

French 
 

449 
 

Translated subject line / intro 
 

12/07/2023 
 

German 
 

594 
 

Translated subject line / intro 
 

12/07/2023 
 

Greek 
 
 

233 
 

Translated subject line / intro 
 

12/07/2023 
 

Hungarian 
 

75 
 

Translated subject line / intro 
 

12/07/2023 
 

Latvian 
 

59 
 

Translated subject line / intro 
 

12/07/2023 
 

Lithuanian 
 

70 
 

Translated subject line / intro 
 

12/07/2023 
 

Polish 
 

91 
 

Translated subject line / intro  
 

12/07/2023 
 

Portuguese 
 

203 
 

Translated subject line / intro  
 

12/07/2023 
 

Romanian 
 

88 
 

Translated subject line / intro  
 

12/07/2023 
 

Slovak 
 

21 
 

Translated subject line / intro  
 

12/07/2023 
 

Slovenian 
 

55 
 

Translated subject line / intro  
 

12/07/2023 
 

Swedish 
 

111 
 

Message to DMO/NTOs  
 

12/07/2023 
 

English 
 

639 
 

Email 2 
 

08/09/2023 
 

English 
 

463 
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Last chance email 
 

20/09/2023 
 

English 
 

221 
 

LinkedIn Post [Organic] 
 

27/06/2023 
 

English 
 

289 
 

LinkedIn Post [Organic] 
 

06/07/2023 
 

English 
 

27.714 
 

LinkedIn Post [Organic] 
 

26/07/2023 
12/09/2023 

 

English 
 

7.267 
 

LinkedIn Post [Organic] 
 

12/07/2023-31/07/2023 
 

English 
 

19, 577 
 

LinkedIn Post [Paid] 
 

12/07/2023-31/07/2023 
 

French 
 

15.700 
 

LinkedIn Porst [Paid] 
 

12/07/2023-31/07/2023 
 

Swedish 
 

61.938 
 

LinkedIn Porst [Paid] 
 

12/07/2023 – 31/07/2023 
 

Portuguese 
 

9.948 
 

LinkedIn Porst [Paid] 
 

September 
 

English 
 

144.049 
 

 

 

Table 7 – Activities carried out by ULPGC-TIDES 
Activity Date Linkedin Twitter Facebook Website Newsletter Instagram 

Euro-emotur week March 2023 Click here 
Click here 
Click here 
Click here 
Click here 

 

Click here 
Click here 
Click here 

 

Click here 
Click here 
Click here 
Click here 
Click here 

 

Click here 

 
 

 
Click here 
Click here 
Click here 
Click here 

 

Discover Euro-
emotur 

April 2023 Click here Click here 

 
Click here 

 
Click here 

 
 

 
Click here 

 

Tourisme 
International 
conference 

Call for SMEs 
International 

webinar for SMEs 

June 2023 Click here 
Click here 
Click here 
Click here 

Click here 
Click here 
Click here 
Click here 

 

Click here 
Click here 
Click here 
Click here 

 

Click here 
Click here 

 

 

 
Click here 
Click here 
Click here 
Click here 

 

https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://twitter.com/euroemotur/status/1638160468182196227
https://twitter.com/euroemotur/status/1638647824723378176
https://twitter.com/euroemotur/status/1640282455339937794
https://www.facebook.com/photo/?fbid=175917785213822&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=178152818323652&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=178940201578247&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=179418081530459&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=181407004664900&set=pb.100083868030398.-2207520000
https://euroemotur.eu/the-euro-emotur-consortium-meets-in-gran-canaria-during-the-first-euroemotur-week/
https://www.instagram.com/p/CqDSJeZNEcB/?hl=es
https://www.instagram.com/p/CqGvlp_temS/?hl=es
https://www.instagram.com/p/CqI5GAXNyZU/?hl=es
https://www.instagram.com/p/CqSXlWYNVjC/?hl=es
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.facebook.com/photo/?fbid=188989023906698&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=188989023906698&set=pb.100083868030398.-2207520000
https://www.instagram.com/p/Cq2ZUXutcRX/?hl=es
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://twitter.com/euroemotur/status/1668945613717741572
https://twitter.com/euroemotur/status/1673294297746079746
https://twitter.com/euroemotur/status/1674002033689370625
https://twitter.com/euroemotur/status/1676229375056830464
https://www.facebook.com/photo/?fbid=226036740201926&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=226623460143254&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=233165262822407&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=234319882706945&set=pb.100083868030398.-2207520000
https://euroemotur.eu/euro-emotur-project-is-now-ready-to-launch-the-call-for-smes/
https://euroemotur.eu/euro-emotur-organises-its-first-international-webinar-to-promote-the-launch-of-the-call-of-the-project/
https://www.instagram.com/p/CtbQ98itaSb/?hl=es
https://www.instagram.com/p/CteC_oZtmm2/?hl=es
https://www.instagram.com/p/Ct8-HHrLw7a/?hl=es
https://www.instagram.com/p/CuB8I_mNd7T/?hl=es
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How to apply to the 
Call 

Reminder 
International 

webinar launch 
Spanish webinar 
Italian webinar 

Reminder of 
International, 

Spanish and Italian 
webinar 

July 2023 Click here 
Click here 
Click here 
Click here 
Click here 
Click here 
Click here 

Click here 
Click here 
Click here 
Click here 
Click here 
Click here 

 

Click here 
Click here 
Click here 
Click here 
Click here 
Click here 

 

Click here 
Click here 
Click here 
Click here 
Click here 

 

Click here Click here 
Click here 
Click here 
Click here 
Click here 
Click here 
Click here 

 

Finnish webinar 
Reminder of the 

deadline of the Call 
Restourative 
conference 

Call extension 
Reminder 

international, 
Spanish, Italian and 

Finnish webinar 
Collabotarion with 
h2020 Auroral Call 

for SMEs 

September 2023 Click here 
Click here 
Click here 
Click here 
Click here 
Click here 

Click here 
Click here 
Click here 
Click here 
Click here 

 

Click here 
Click here 
Click here 
Click here 
Click here 

 

Click here 
Click here 
Click here 
Click here 
Click here 

 

 

 
Click here 
Click here 
Click here 
Click here 
Click here 

 

Euro-emotur week 
in Finland 

Reminder extension 
of the Call 

End of the Euro-
emotur week 

October 2023 Click here 
Click here 
Click here 

Click here 
Click here 
Click here 

 

Click here 
Click here 
Click here 

Click here 
Click here 

 

 

 
Click here 
Click here 
Click here 

 

Announcement of 
the awarded SMEs 

November 2023 Click here Click here 

 
Click here 

 
Click here 

 
Click here 

 
Click here 

 

 

 

https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://twitter.com/euroemotur/status/1677279391502458882
https://twitter.com/euroemotur/status/1678341786425610240
https://twitter.com/euroemotur/status/1679098270721687552
https://twitter.com/euroemotur/status/1681599064884871170
https://twitter.com/euroemotur/status/1682351721350144002
https://twitter.com/euroemotur/status/1684526117095460868
https://www.facebook.com/photo/?fbid=237991095673157&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=239776535494613&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=242673858538214&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=246385961500337&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=247580028047597&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=250635674408699&set=pb.100083868030398.-2207520000
https://euroemotur.eu/successful-webinar-for-the-launch-of-euro-emotur-call/
https://euroemotur.eu/clear-your-doubts-about-the-call/
https://euroemotur.eu/clear-all-your-doubts-related-to-the-call/
https://euroemotur.eu/register-now-for-the-sme-call-launch-webinar-in-spanish/
https://euroemotur.eu/did-you-miss-the-lauch-call-for-smes-webinar-in-spanish/
https://euroemotur.eu/promotional-material/
https://www.instagram.com/p/CuTw9TONAxW/?hl=es
https://www.instagram.com/p/CuZOlkNNEs-/?hl=es&img_index=1
https://www.instagram.com/p/Cugx9JNAcoS/?hl=es
https://www.instagram.com/p/CumKwXGtkTC/?hl=es
https://www.instagram.com/p/Cu36aInNwd2/?hl=es
https://www.instagram.com/p/Cu9SnU0NvsE/?hl=es
https://www.instagram.com/p/CvMvLkuNdgS/?hl=es&img_index=1
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://twitter.com/euroemotur/status/1698629600312467482
https://twitter.com/euroemotur/status/1704448840089157649
https://twitter.com/euroemotur/status/1706639806929756627
https://twitter.com/euroemotur/status/1706994998527365404
https://twitter.com/euroemotur/status/1707345879491809507
https://www.facebook.com/photo/?fbid=271199672352299&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=283490037789929&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=284025414403058&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=284574934348106&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=285155937623339&set=pb.100083868030398.-2207520000
https://euroemotur.eu/%f0%9f%94%b5-call-for-smes-extended%f0%9f%94%b5-and-%f0%9f%92%a5breaking-news/
https://euroemotur.eu/register-for-the-webinar-in-finnish/
https://euroemotur.eu/the-period-to-apply-for-the-euro-emotur-project-is-still-open/
https://euroemotur.eu/euro-emotur-coordinator-will-participate-in-restourative-conference/
https://euroemotur.eu/exciting-opportunity-for-european-tourism-smes-join-to-euro-emotur/
https://www.instagram.com/p/Cww8NIWNzWy/?hl=es
https://www.instagram.com/p/CxaRZuotf63/?hl=es
https://www.instagram.com/p/Cxp3Wj-NA9i/?hl=es
https://www.instagram.com/p/CxsYhGhthSR/?hl=es
https://www.instagram.com/p/CxxjAhQNG6E/?hl=es&img_index=1
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://www.linkedin.com/company/82668295/admin/feed/posts/
https://twitter.com/euroemotur/status/1710241255228129322
https://twitter.com/euroemotur/status/1712068507893121515
https://twitter.com/euroemotur/status/1715306689589596386
https://www.facebook.com/photo/?fbid=288737723931827&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo/?fbid=291629883642611&set=pb.100083868030398.-2207520000
https://www.facebook.com/photo?fbid=296806396458293&set=pb.100083868030398.-2207520000
https://euroemotur.eu/euro-emotur-week-in-finland/
https://euroemotur.eu/end-of-euro-emotur-week-in-finland/
https://www.instagram.com/p/CyDcWzJNCR8/?hl=es
https://www.instagram.com/p/CyQb3mPtb7M/?hl=es
https://www.instagram.com/p/Cyncclatz4k/?hl=es&img_index=1
https://www.instagram.com/p/CztG_oLNLLS/?hl=es
https://www.instagram.com/p/CztG_oLNLLS/?hl=es
https://www.instagram.com/p/CztG_oLNLLS/?hl=es
https://www.instagram.com/p/CztG_oLNLLS/?hl=es
https://www.instagram.com/p/CztG_oLNLLS/?hl=es
https://www.instagram.com/p/CztG_oLNLLS/?hl=es
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3.3. Communication Channels 
 

In the following table you can see briefly described the different communication channels used in the Euro-emotur project  

 
Table 8 - Summary table of the above communication channels (in the project months) 

 

 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 

Newsletter                   
 

                 
Social Media      

              
                 

Media interviews   
 

                                 
Website      

              
                 

Digital hub                                     
Webinars                   

 
 

 
     

 
     

 
   

Workshops                                     
Euro-emotur events 
(Euro-emotur week) 

   
 

                
 

               

Interactive 
multistakeholder 

Closing event 

                                  
 

 

Final conference                                    
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• Newsletter 

There will be a regular Euro-emotur e-newsletter to help communication and dissemination with stakeholders and the Euro-
emotur target audience. The newsletter will be published every 3 months, beginning in M19. The newsletter will be in English, 
and it will be sent to identified experts and interested people subscribing to it through the project website, 
members/representatives of the media, etc. ULPGC-TIDES will be the editor of the newsletter and will be responsible for the 
overall dissemination of the newsletter, all partners will contribute content and will disseminate in their own countries and 
social media. 

Table 9 – Newsletter organization 
 

 2022 2023 2024 ‘25 

 1 
F 

2 
M 

3 
A 

4 
M 

5 
J 

6 
J 

7 
A 

8 
S 

9 
O 

10 
N 

11 
D 

12 
J 

13 
F 

14 
M 

15 
A 

16 
M 

17 
J 

18 
J 

19 
A 

20 
S 

21 
O 

22 
N 

23 
D 

24 
J 

25 
F 

26 
M 

27 
A 

28 
M 

29 
J 

30 
J 

31 
A 

32 
S 

33 
O 

34 
N 

35 
D 

36 
J 

Activity                   
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In the following figure you can see the newsletter of the Euro-emotur 
project 

 

Figure 2 – Newsletter M19 
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• Social media (Instagram/Facebook/Linkedin/Twitter/Youtube) 

Use of social media contributes to establishing and maintaining public 
engagement with the project. ULPGC-TIDES will manage the Facebook, 
Instagram, Linkedin, twitter and youtube account of the project, but other 
partners are also welcome to contribute to the social media content. If 
needed local social media sites will also be used by partners. Furthermore, an 
effort will be made by all the partners but mostly by NECStouR and ETOA to 
disseminate information about Euro-emotur on other social media sites. 
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Table 10 – Social Media organization 

To see the statistics of Euro-emotur social media see annex VIII 

 

 

 … 14 15 16 17 18 19 20 21 22 … 

Activity Instagram/Linkedin/Facebook/Twitter  
Euro-emotur week       

 
    

Discover Euro-emotur            
TOURISME International conference            

Call for SMEs            
International webinar for SMEs            

How to apply to the Call            
Reminder Internationalwebinar            

Italian webinar            
Reminder of International, Spanish and Italian webinar            

Finnish webinar            
Reminder of the deadline of the Call            

Restourative conference            
Call extension            

Reminder international, Spanish, Italian and Finnish webinar            
Collabotarion with h2020 Auroral Call for SMEs            

Euro-emotur week in Finland            
Reminder extension of the Call            
End of the Euro-emotur week            

Announcement of the awarded SMEs            
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Figure 3 – Examples of Social Media dissemination 
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• Website 

The website of the project has been launched by the end of M4, and it will be maintained for at two years following the end of 
the project. Regular updates will be available in all Euro-emotur project languages (English, Spanish, French, Italian, and 
Finnish), with reciprocal links to the partners’ websites to maximise coverage. There is a central general project website in 
English, French and Spanish with information on the project, project partners and the research activities and outcomes. You 
can se ebellow de website organization: 
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Table 11- Website organization 

• Project Workshops 

To involve stakeholders more actively in discussion, theory and methodology development, and application, the Euro-emotur 
Consortium will design an online and offline European education programme based on the digital transition of SMEs, so that 
they improve their digital content, their online reputation, and adapt to new digital environments. SMEs can participate and 
attend seminars, webinars, and workshops. The education programme will target SMEs in order to increase their capacities 
(upskill and reskill). This task is transversal for the three pilot destinations (Canary Islands, Finland and Veneto region), so ULPGC-

 … 14 15 16 17 18 19 20 21 22 … 

Activity Website  
Euro-emotur week       

 
    

Discover Euro-emotur            
TOURISME International conference            

Call for SMEs            
International webinar for SMEs            

How to apply to the Call            
Reminder Internationalwebinar            

Italian webinar            
Reminder of International, Spanish and Italian webinar            

Finnish webinar            
Reminder of the deadline of the Call            

Restourative conference            
Call extension            

Reminder international, Spanish, Italian and Finnish webinar            
Collabotarion with h2020 Auroral Call for SMEs            

Euro-emotur week in Finland            
Reminder extension of the Call            
End of the Euro-emotur week            

Announcement of the awarded SMEs            
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TIDES will lead the task and will work in close relationship with CISET and Haaga-Helia for the design of the programme, learning 
objectives and outcomes as well as the delivery model and plan. 
Currently Euro-emotur Consortium has developed 3 webinars for its Call launch for SMEs in English; Italian and Spanish. 
 

Table 12 – Project workshop organization 
 

 2022 2023 2024 ‘25 

 1 
F 

2 
M 

3 
A 

4 
M 

5 
J 

6 
J 

7 
A 

8 
S 

9 
O 

10 
N 

11 
D 

12 
J 

13 
F 

14 
M 

15 
A 

16 
M 

17 
J 

18 
J 

19 
A 

20 
S 

21 
O 

22 
N 

23 
D 

24 
J 

25 
F 

26 
M 

27 
A 

28 
M 

29 
J 

30 
J 

31 
A 

32 
S 

33 
O 

34 
N 

35 
D 

36 
J 

Activity                   
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Figure 4 – Webinar in English, Italian and English 
 

 
English webinar held on 4th at 14:00 CET 

Watch now the webinar. 
 
  

https://acortar.link/0DUdoT
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Italian Webinar held on 18th at 14:00 CET 

Watch now the webinar. 
 

 
 

Spanish Webinar held on 18th at 14:00CET 
Watch now the webinar

https://acortar.link/v6EmaZ
https://acortar.link/W34bkw
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• Euro-emotur events (Euro-emotur week) 

 
Matching events: online and offline matching events. ETOA will be responsible of the offline matching events. The matching 
events will take place within the celebration of the events organized by ETOA such as: The Nordic Marketplace, VIVA Italian 
Marketplace or HEM Hoteliers European Marketplace.,EURO-EMOTUR week will be held, where a matching event will take 
place (Gran Canaria, Finaland, Italy and Brussels. The matching events have the objective of connecting technology providers 
with SMEs, where laboratories act as connectors and provide SMEs with solutions through technology companies. In 
addition, these events act as a place for the exchange of proposals. ULPGC-TIDES, CISET and Haaga-Helia will coordinate 
the calendar planning of all the matchmaking events, select the venue, invite speakers and organise the matchmaking 
process. ETOA will promote the matchmaking events at international level with the support of the involved partners. The 
Challenges to be tackled will be defined basing on the problems to solve/needs by SMEs and the innovative solutions 
brought by the labs and technology companies. This task will be finished with a final Matchmaking Events Outline Report. 
The purpose is to involve 100 SMEs in total. The objective is to find solutions for participating companies: 20 from each 
participating destination (Spain, Italy and Finland) and up 40 from other countries. 

 

Table 13- Euro-emotur week organization 
 

 2022 2023 2024 ‘25 

 1 
F 

2 
M 
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A 

4 
M 

5 
J 
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J 
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N 
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D 
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J 

13 
F 

14 
M 

15 
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• Interactive multistakeholder closing event 
 

 The aim is to develop a digital ecosystem hub to guarantee both the sustainability of the project and to scale it up to a broader 
number of SMEs and stakeholders. Thus, this stage will imply the integration of the results of previous work packages and the 
design of the hub: a networking platform for learning and sharing with other tourism SMEs, technology suppliers, tourism labs 
and regional clusters. The hub will ensure the project long-term activity beyond EU co-funding and will guide the partners and 
European stakeholders to stay in touch and empower further the created Euro -Emotur Community and connect with running 
EU co-funded tourism initiatives/projects in the field of digitalization in tourism, EU granted initiatives supporting SMEs, etc. 
 

Table 14- Interactive multistakeholder closing event 
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• Final Conference 
Organization of the final conference with a twofold aim. First, share with partners and agents involved in the project the 
experiences and best practices of SMEs, illustrate the results of the action developed, show the milestone achieves and discuss 
next steps after finishing the EU funding. Secondly, the conference should be used as a promotional event to disseminate 
findings and share the hub with the tourism industry, media, citizens and relevant agencies (EISMEA). 
 

 
Table 15 – Final conference 
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 Annex I – Call for SMEs 
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Annex II – Reminder e-mail to Members about the Open Call for SMEs 
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Annex III – Call extension 

 
 

Annex IV – Turismo de Gran Canaria overview actions 
Here you can see the number of interactions, publications, impressions and reproductions according to the actions carried 
out by the partner TURISMO DE GRAN CANARIA. 
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Annex V – Euro-emotur week agenda in Gran Canaria 
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Annex VI Euro-emotur week agenda in Helsinki 
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Annex VII – Webinar invitations 
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Annex VIII Social media Euro-emotur statistics 
Here you can see the number of interactions, publications, impressions and reproductions, reach according to the actions 
carried out by the Euro-emotur Consortium. 
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Annex IX – Future actions 

 


