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INTRODUCTION

ÅThis deliverable,D 4.1 Mapping the emergingtechnologies,businessmodels and tourism industry cases,is
providedby the Euro-emotur project. Euro-emotur aimsto support tourismSMEsin the uptakeof digitalisation
andinnovationby fosteringtheir skills,knowledgeandnetwork.

ÅThe deliverableis aiming to increasedigital awarenessby introducing emergingtechnologiesand trends in
tourismwith the viewpointof SMEtourismcompanies. Themainemphasisis to identify tourism industrycases
and businessmodelsthat tourism companiescan use in their journey to digitalisationand innovation. Euro-
emotur project is workingwith wide areaof solutionsandtechnologiesthat canhelp tourismSMEȰs to succeed
in marketing and product development. Neuro-marketing is the main area of Euro-emotur. It has been
forecasted,that neuromarketingwith Artificial intelligencemight changethe interaction betweenhumansand
machinesand lead to the developmentof new brain-computer interfacesthat facilitate direct communication
between the human brain and an external device and the creation of new servicesand innovationsin the
tourismindustry.

ÅIn addition to neuromarketing,emergingtechnologiesof virtual reality (VR),augmentedreality (AR),extended
reality (ER),Artificial Intelligenceandroboticsare presentedin this report. Alsotourism trendsafter Covidς19
pandemiaandtechnologicalinnovationsarepresented.



4

Tableof contents

EmergingTechnologiesand 
Innovations

TourismTrendsin Post- PandemicEra

TourismIndustryCases

TourismIndustryBusinessModels

Neuromarketingand tracking
ConsumerBehavior

RoboticsandAutomation

AI andTourism

AR/VR/XR

Co-funded by

the COSME programme of the

European Union

https://www.trendhunter.com/id/449349?ak=cr_8a91fcb86e646147be230ce41574a


Howdid wedo this?

ÅTheaim of this report is to give inspirationto the tourism SMEȰs, so approachis practical
and main part of the report is a collection of businesscasesand examplesof emerging
commercialsolutionspresentedin the categoriesnamedin figure1.

ÅThe deliverable has been developed by doing literature studies of ongoing trends,
technologyreportsand researchmaterials. Informationandexampleshavebeencollected
from Euro-emotur partnersandtheir stakeholders. In co-operationwith the world's largest
community, TrendHunter several innovative examples were selected. Trendhunter
leveragesbig data, human researchersand AI to identify consumerinsightsand industry
examples.

ÅThe aim is not to produce an exhaustivereport of all possiblesolutions, rather give
inspirationfor TourismSMEȰstakingstepsin their digitalisationjourney.

Co-funded by

the COSME programme of the

European Union
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Introduction

This Report explores how technologiesare shaping 
and changingtourism industries.

This report dives into how technological innovations
are being adapted towards the tourism industry.

With the rapid development of technology and 
introductions of concepts such as the
neuromarketing,AI, AR/VR/XR,Roboticstourism
industries are impacted and are therefore working to
see how they can integrate this technology into their
products or services.

From this, we see various solutions which tackle
different travel and tourism aspectssuch as planning,
translation and more. Thesecater to and keep up
with consumers' ever growing curiosity and
expectation for convenience.
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Crowd-Source

Crowd-Filter
Human+AICuration

240,000Hunters
3,500,000Fans,

#1IdeaDatabase
400,000Ideas

3 BillionViewsfrom
150,000,000People

Human
Advisors+Al

CustomInsight&
Opportunities

TrendHunterhasbuilt the largesttrendplatform,leveragingcrowd-sourcing,crowd-filtering,Al andhumansto 
cut throughthe noiseanduncoveropportunityfaster!

LAB8Customizesa trendreport utilizingthe HospitalityBarometerfour timesa yeartogetherwith TrendHunter.
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SpecialFeaturesand Definitions

UnderstandingContentClassification& ArticleScoring
Below,you'll find anoverviewof thedifferent typesof contentfeaturedin the trendreport,aswell as abreakdownof the scoringsystem 
that'susedto evaluatethe performanceof the contentin yourreport.

ConsumerInsights:Thewhatand
whyof majorindustryshifts.
ConsumerInsightsaresplit into two
sections:the trend sectionandthe
insightsection.

SpecificExamples:Carefully 
selectedindividualinnovationsto
providemorein-depthanalysis.

ClusteredLists:Collectionsof
relatedexamplesto broadenyour 
perspectiveandexposeyouto
adjacentopportunities.

8.8
Score

Popularity

Activity

Freshness

Demographics:
Thetargetaudience.Thisvalueisdeterminedby the researcher,not bysite
statistics.

Freshness:
Therelative newnessof anarticle.

Activity:
Theamountof peopleinteractingwith an article, includingscrollingthrough
imagesandsharingon socialmedia. Something,like a baconcupcake,might
not bePopular,but couldscorehighonActivity if peopleshareit alot.

Popularity:
Scoringof appealbasedonhowmanypeoplechooseanarticlewhengiven
other optionsin the samecategoryor cluster.

OverallScore:
All scorestranslateinto percentiles(8.8=88thpercentile)and
overallscoreisthe averageof Popularity,ActivityandFreshness.



Trends& Insights
OverlookedOpportunities & Examples

Theglobalconsumertrendsandinsightshighlightthe 
what andwhyof major industryshifts.

Theyaresplit into two sections:
1. the trend section, whichidentifiesanew 

opportunity in agivenindustry,and
2. the insightsection, whichexploresthe specifictarget 

customer'smotivations,attitudes,beliefsand 
ultimatelytensionbehindthat opportunity.

Theyarebuilt on a foundationof TrendHunter's 
crowdsourcedtrend examples,clusteredtogetherby 
underlyingpatterns.
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Eachtrend relatesto oneor moreof 18 megatrendsdefinedby TrendHunter. 
The megatrendsarecategorizedunder6 patternsof opportunity(A-F)

A)Acceleration
1.PerfectingOneThing
2.Aspirationalicon
3.ExaggeratedFeature
4.ReimaginedSolution

Prosumerism
Fromuser-generatedcontent
to makerculture,todays
customersare content
creatorsandexperts

Catalyzation
Businesseshavetakena role
of acceleratingthe personal
developmentof customers

AI
Weareenteringa
transformativenewera,denoted
by anexponentialgrowthin
data,ramsandintelligence.

B)Cyclicality
1. Retro. Nostalgia
2. Generational
3. Economic.Seasonal
4. RepetitiveCycles

Nostalgia
Fondmemoriesfuel a desireto
bringthe pastinto the present,
especiallywith respectto one's
formativeyears

Naturality
Thedesirefor sustainable
products.Including local,
organic.recyclableand
pronounceableingredients.

Youthfulness
Theworld isbecomingmore
playful.drivenbygenerations
not readyto growup, including
Boomerswhodesireamore
active,enrichedlife

C)Reduction
1.Specialization
2. FewerLayers+ Efficiency
3. Crowdsourcing
4. Subscription

InstantEntrepreneurship
Newservicesmakeit easierthan
everto conceptualize,fund
launchandcompanies

Curation
Hyper-targetedofferings,
services,subscriptionsand
recommendationsto simplify
liveswith better things.

Simplicity
In a fast-paced,clutteredworld
simplicitystandsout, resultingin
focusedbusinesses& clean
design.

D)Redirection
1. Refocusing
2. Reversing
3.Surprising
4.Gamifying

Tribalism
Allegiantgroupsaremore
readilyformed aroundspecific
interests.causesandeven
companies.

Gamification
Theapplicationof gamedynamics
to real-world problemsresultsin
aworldthat'smorecompetitive
andengaging

Experience
In aworldabundantwith
stuff: experiencebecomesa
moreimportantcurrencyand
life priority.

E)Convergence
1. Combining+ Layering
2. Addingvalue
3. Co-Branding
4. Physical+ Digital

Multisensation
Tech,ARandinteractive
experiencesareraisingour
expectationsin the realmsof
entertainment,retailςevenfood.

Co-Creation
Businesses,products,
servicesand customersare
increasinglyco-creating an
interdependentworld.

Hybridization
Linesare blurringasbusiness
models,productsandservices
mergeto createunique
conceptsandexperiences

F)Divergence
1. Personalization,Customization
2. Status +Belonging
3. Style+ Fashioning
4. GenerationalRebellion

Personalization
Smallbatchproduction
technologiesandmore
personalizedmediaarecreating
anexpectationfor personalized

Authenticity
Socialmediaand aresistanceto
traditionaladvertisinghave
createdadesirefor authenticity
andreality.

Many-to-Many
A massproliferationof sellers
andmediacreatorshasshifted
the world to a many-to-many
economy



Eye-TrackingSleepMasks

SomaSleepisaCES2023Innovation AwardsHonoree

SomaSleepisa first-of-its-kindsleepmaskandaCES2023Innovation
Awardshonoreethat'sonamissionto helppeopleexperiencebetter
nightsof rest.Thiseye-trackingsleepmaskisdesignedfor data
collectionsothat rapideyemovementscanbemonitoredfor the
purposesof helpingpeoplegainnewinsightsinto their sleepstages,the
qualityof their sleepanddisruptions.

Sleepproblemsimpactbillionsof peopleandREMisvital for learning
andmemory,andit canbedisruptedbyeverythingfrom snoringand
backproblemsto medicationandneurologicalillnesses.Armedwith
newinformationon howtheysleep,eye-trackingmask userswill
experienceanewwayto takecontrolof their sleepat homeandon the
go.

8.5
Popularity

Activity

9 Related

9,786TotalClicks
Score

12Freshness URL:Hunt.to/494756

https://www.trendhunter.com/id/494756?ak=cr_dbeaa80c609b6a5149afb6d74beb4


GuardingHumanoidRobots

EvoGuard isaSmartSecuritySolutionat CES2023

ADTCommercialunveiledEvoGuardasanintelligentautonomous
guardingsolutionsbrandat CES2023in Las Vegas,whichwill helpto
addressongoinglaborshortages,enhancecorporatesecurityprograms
andmore.ADTCommercialisdevelopingahumanoidrobot with
roboticscompanyHalodiRoboticsandEvoGuardwill makethe mostof
artificial intelligenceand augmentedreality.

DanBresingham,President,Commercialat ADT,saidάDƛǾŜƴthe trends
ǿŜΩǾŜ ǎŜŜƴin recentyearsandthe challengesour customersarefacing
inkeepingtheir guardforcesadequatelystaffed, werecognizedan
incredibleopportunityto usherin anewerain guardingthrough
ǘŜŎƘƴƻƭƻƎȅΦέArmedwith thistechnology, organizations will beableto
automateroutinetasksin acost-consciousway,captureevidence of
potentialdisturbancesandrapidlyrespondto dangerousscenarios.

9.2
Popularity

Activity

6 Related

5,478TotalClicks
Score

13Freshness URL:Hunt.to/496123

https://www.trendhunter.com/id/496123?ak=cr_dbeaa80c609b6a5149afb6d74beb4


AIHairAnalysisTech

MYAVANADebutedthe Futureof HairCareat CES2023

Beauty-techcompanyMYAVANAdebutedthe future of haircareat CES
2023,offeringa lookat AI-drivenhairanalysistechnologyto supportthe
future of the haircareindustry.

Upuntil now,consumershavehadto relyon the1Ato 4Ccurlpattern
chartto determinetheir hairtypebut MYAVANA sawabetter wayto
supportpeoplewith naturaltextures.WithaUniqueHairIDanddigital
hairprofilesfor everyconsumer,aswellasaHairStrandAnalysisKit,
MYAVANAhelpsconsumersbetter understandthe uniqueneedsof
their hairbasedonporosity,elasticity,overallhealthandmore.

Thanksto artificial intelligencethat hasthe capabilityto provide
personalizedhaircarerecommendations,consumers andhaircare
professionalsalikewill besupportedbythe Black-owned,women-led
beautytechnologycompany.

7.2
Popularity

Activity
Score

14Freshness



TotalCleaningCordlessVacuums

TheLGCordZeroA9Kompressorwith SteamPowerMop isFeature-Rich

TheLGCordZero A9Kompressorwith SteamPowerMop hasbeenshownoff asthe latestversionof the brand'scordlessvacuumthat'sfocusedonoptimizingcleaningfrom multiple
perspectives.

Theappliancefeaturesastickvacuumconstructionthat'scapableof capturingalldust,dirt anddebriswithinaspacethanksto the AxialTurboCyclonetechnology. Theunit also
featuresthepowerof steammoppingto sanitizeflooringwithout theneedfor detergentsthanksto itsabilityto heatwater upto 140-degreesFahrenheit.

TheLGCordZeroA9Kompressorwith SteamPower Mopalsofeaturesanall-in-onedockingstationwherethe appliancecanbestoredbetweenusesto chargeupandalsobe
automaticallyemptied.Thevacuumisthe winnerof the CES2023InnovationAward.

Popularity 9 Related

3,924TotalClicks

URL:Hunt.to/497034

6.8
Score

Activity

Freshness 15

https://www.trendhunter.com/id/497034?ak=cr_dbeaa80c609b6a5149afb6d74beb4


WalkingAssistanceRollerSkates
RollkersDebutedItsSmartRollerSkatesConceptat CES2023

Thesmartroller skateconceptdebutedfirst atCES2015andnow,the designmadeareappearanceat CES2023.Thedeveloperbehindthese"walkingassistancerollerskates"isthe
Frenchstart-upRollkersandthe silhouetteis"noweightyearsin the makingandagonizinglycloseto aproductionversion."Thebrandisworkingwith manufacturersto bringthe
innovationofficiallyto market.

Thesmartrollerskateshaveabuilt-insensor,with the helpof whichthe devicecanidentifymotionpatternsτthat is,whetheryouarerunning,walking,or simplystanding.Rollkers
claimsthat the design"providesthe amountof thrustneededor stoppingpowerto keepthe userfrom goingoff balance,"whichispretty impressive.

Popularity 9 Related

10,050TotalClicks

URL:Hunt.to/496855

9.3
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Freshness 16

https://www.trendhunter.com/id/496855?ak=cr_dbeaa80c609b6a5149afb6d74beb4


ArtisticAIRobots

XORBISShowcased the 'SketcherX'InteractiveDrawingRobotat CES2023

XORBIS,aSouthKoreandesignandinnovationlab,showcasedthe
'SketcherX,'ahumanoidroboticarmwith artisticcapabilities,at CES
2023.TheSketcherXispoweredbyanadvancedartificialintelligence
that canhaveaconversationwith ahumanwhiledrawingaphysical
image,or asketch,of aperson'sface.TheSketcherXdrawsanimage
that,accordingto XORBIS,"reinterpretstheconversationandreflects
the moodon the image,"meaningthisisnot asimpleinstruction-based
AIartist.

TheSketcherXhasviableusecasesin education,entertainment,and
evenmedicalfieldssuchaspsychotherapy.Whilethe robot couldbe
quiteeffectiveineachof theseindustries,XORBISstates:"Themain
focusisto haveasmoothconversationwith usersthroughnatural
languageto createanexperience."Thisshowsthat XORBISistakinga
veryhumanapproachto its robot, whilestill targetingtechnological
advancementacrossvariousindustries.

Popularity 8 Related

6,417TotalClicks

URL:Hunt.to/496492
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Air-InductionShowerheads

YƻƘƭŜǊΩǎStatementVESInfusesWater with Air for BiggerWater Drops

YƻƘƭŜǊΩǎStatementVES(VariableEco-Spray)Showerheadand
Handshowerfeatureair-inductiontechnologyfor ashowerexperience
that fuses style, sustainabilityandluxury.TheVESshowerhead and
handshowerboastthe abilityto useupto 40%lesswaterwithout
compromisingonrinsingcoverage orwarmth.

In fact,Kohler'sair-inductiontechfillsair into the actualwaterdroplets
themselvessothat theyfeel largerandretainheatfor alongerperiodof
time.Thesleek, modernandstyle-forward showercomponentsoffer an
easywayto upgradebathingareasat homesincetheyareeasily
installed.

Thisluxeshowersystemdebutedat CES2023,showingoff Kohler's
Katalystair-inductiontechnologyfor biggerdropsfor amorepowerful
spray.

Popularity 9 Related

5,312TotalClicks

URL:Hunt.to/496168

9.6
Score

Activity

Freshness 18

https://www.trendhunter.com/id/496168?ak=cr_dbeaa80c609b6a5149afb6d74beb4


AromatherapyInfusedShowerPods

Kohler'sSprigShowerInfusionSystemTurnsinto aSpa
KohlerunveilsitsnewSprigShowerInfusionSystemduringCES2023,whichisanall-newaromatherapyshowerinfusionpodthat transformsthe showerinto aspa.It isableto attachto
almostanyshowerheadthat ispairedwith SprigShowerPods.Oncetheshoweristurnedon, thepodsinfusethe waterstreamwith aplethoraof scents.

Thisincludescalminglavenderor camomileor relaxingscentsof eucalyptus.It alsofeatures ingredientsthat aremeantto befood for the skinaswell, includingsodiumandhyaluronic
acid.It isnotedbyKohlerthat allof the podsaresafeto useon the entirebodyandtheyshouldrun for "severalminutes."

Popularity 1 Related

4,343TotalClicks

URL:Hunt.to/495663

9.3
Score

Activity

Freshness 19

https://www.trendhunter.com/id/495663?ak=cr_dbeaa80c609b6a5149afb6d74beb4


Artful MultifunctionalACSystems

LGElectronicsLaunchesthe ARTCOOLGalleryAirConditioner

LGElectronicsintroducesits latestversionof the ARTCOOLGalleryair conditionerduringCES2023inLasVegas.Now,the SouthKoreantechnologycompanyunveilsa lookat compact
designwith abrightLCDscreenmeasuringout to 27inches.It showcases avarietyof artworkthat canbealteredbasedon the currentseasonor one'smood.TheACunit itself is
poweredbyaDualInvertercompressor thatusesupto 70%lesspowerthantraditionalhomeairconditioners.

LGdescribesthe newdesign,statingthatάhƴabrightLCDscreenborderedbyasimple,yet sophisticatedframe,the ARTCOOLGallerygivesusersthe impressiontheyarelookingat a
framedworkof art rather thananadvancedLGairconditioner."

Popularity 8 Related

1,762TotalClicks

URL:Hunt.to/494962
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Freshness 20

https://www.trendhunter.com/id/494962?ak=cr_dbeaa80c609b6a5149afb6d74beb4


Artful Air Conditioners
TheLGARTCOOL GalleryAirConditionerWill BeUnveiledat CES2023

Airconditioningunitsareoften heavy,clunkyandunappealingto lookat
but the LGARTCOOLGalleryairconditionerishereto set itselfapart
from airconditionersof the past.Thisinnovationfrom LGElectronics
will becomingto CES2023andit'sdesignedto displaypersonalized
contentto matchanyroomusingthe LGThinQapp.Thisenergy-
efficientcoolingandheatingsolutionmakesthemostof LG'sDUAL
InverterCompressor and3-wayindirectairflowwith AIDry.

Theunit itself takesthe form of asimpleyet sophisticatedframeandit
completelydisguisesairconditioningfunctionsasawork ofart.

Asexemplifiedbyfridges,televisionsandother largefixturesof the
home,consumersareinvestinginversionsof theseproductsthat are
moreartful andsuitedto expressingthe uniquequalitiesof their home
style.

Popularity 9 Related

8,007TotalClicks

URL:Hunt.to/494836

5.7
Score

Activity

Freshness 21

https://www.trendhunter.com/id/494836?ak=cr_dbeaa80c609b6a5149afb6d74beb4
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TheTourismTrendsin PostPandemicera

Briefing:Diving intothe emergingtrends withinthe tourismspace,focusing on innovationswithin the hotelspaceincludinglookingat the integrationof
technology,innovationsin check-in,andtrendsin hotelexperiences.
Takeaway:Withthe pandemiccomingto anendandconsumersstart to emergeout of their hometo travelagain,manyarelookingat new experiences ina
safeyet adventurousmanner.Thisreport highlightsthe stridesthat the hospitalityindustryhavetakento meetconsumerneeds.Curatedtravel,unique
housing,anddigital transformationhaveall beenenhancedor transformed forpostpandemictactics.

TopInsights

ProximityEscape Brandsare launchinglocalvacationsandcuratedexperiencesduringCOVID-19
Trend- Astravelinghassubstantially subsidedduringthe ongoingpandemic,brandsin the travelandhotel industry arelaunchingspecialdiscounts,contests,andoffers foruniqueexperiencesin one's vicinity.With
features focusingexclusively on wellness,theseinitiativesareboastingashort-term change ofpace foranindividualor asmall group.Insight- Due tothe government'sorders,pertainingto healthandsafetyduringthe
COVID-19 pandemic,manyindividualshavediligentlycancelledallnon-essential travelplansandremainedsociallydistantat home.As timegoes on,consumersarebecomingmoreandmorerestlessin their personal
quarters,especiallyif theyshare aspace withfamilyor roommates.Recognizingthat theyneedachangeof pace,manyindividualsareopting-in for shortescapes [continuedonline]

EclecticOvernight P2P hospitalitycompaniesoffer moreunique,one-of-a-kindhousingoptions
Trend- Seekingto createmorepersonalizedovernightexperiences,P2Photel rentalslikeAirbnbareexpanding theiroptionsto includeunique,outside-the-boxoptionsfor guestslookingfor somethinga little bit different.
Movingbeyondjust minimalistaestheticsandhigh-enddecor, alternativeoptionsareemergingthat speakto morekitschy, non-typicalovernightstays. Insight- Thegrowthof the hospitalityspacehas coincidedwith the
growingconsumerdesire forone-of-a-kind experiences.Thisdesireisfueledbysocial media'sinfluenceon consumersςwherethe mostvisually interestingexperiencesandadventuresare ableto gaintractionamong
peers.Thus,travelbrandsthat areableto facilitateunique experiencesfor touristsareableto gainanadvantageςparticularlyamongyounger demographics.

Digital Companions Digitalplatformskeep travelersinformedduringCOVID-19
Trend- Airlinesandairportsarelaunchingdigitalplatformscontaininginformationfor travelers.Theaimisfor these platformsto house themostcurrentinformationregardingCOVID-19, suchasrules, requirements,
testingoptionsandaspace torecordtest resultsandvaccinationrecords. Insight- Withchangingtravelpatternssincethe riseof COVID-19, it's moreimportantthaneverfor consumersto bekeptabreast ofimportant
rulesandinformationwhileon the go.As rulessurrounding socialdistancing,testingandquarantinearecontinuouslyevolving,travelerscanfind it toughto keepupwith pertinentinformationasit arises.Quickaccessto
this informationwill continueto be relevant,as therules surroundingtravelarelikelyhereto stay.

Post-PandemicTourist-
FocusedPubs
TheLondonEyePubHasan
ExclusiveIntimateAtmosphere

VideoGame-ThemedHotels
AtariWillOpena GamingHotel
inPhoenixwith ARandVR
Experiences

ModernHotelMakeovers
TheHiltonCharlotteAirport
HotelFeaturesSpacious
UpscaleInteriors

Post-PandemicHotel
Concepts
TheManserPracticeEnvisions
theFutureof HotelOperation



ProximityEscape

BrandsarelaunchinglocalvacationsandcuratedexperiencesduringCOVID-19

Trend- Astravelinghassubstantiallysubsidedduringthe ongoingpandemic,brandsin the travelandhotel industryarelaunchingspecialdiscounts,contests, andoffers for unique
experiencesinone'svicinity.With featuresfocusingexclusivelyonwellness,theseinitiativesareboastingashort-term changeof pacefor anindividualor asmallgroup.

Insight- Dueto the government'sorders,pertainingto healthandsafety duringthe COVID-19pandemic,manyindividualshavediligentlycancelledallnon-essentialtravelplansand
remainedsociallydistantat home.Astimegoeson,consumersarebecomingmoreandmorerestlessin their personalquarters,especiallyif theyshareaspacewith familyor
roommates. Recognizingthat theyneedachangeof pace,manyindividualsareopting-in for shortescapesthat areconvenient,safe,andnearby.

RoyalStaycationCaravans
TheRoyalCaravanReplicatesthe Queen'sBuckingham PalaceResidence

UrbanHanging
Hotels

Jeep's RenegadeMotel
Promotesa Sky-High

Staycation

Self-Quarantine
SpecialHealthcare

Packages
Mövenpick& Bangkok

HospitalFocuson
Comfort

LocallyHosted
CanadianTours

AFreeContikiAdventure
TripCanBeWonThrough

ThisContest

Solitude-Themed
HotelPromotions
Hotels.comisOfferinga
'GetABreakRate' for

FeudingCouples
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ScientificStay

Hospitalitybusinessesarepartneringwith scienceexpertsto boostexperience

Trend- Luxurytravelbrandsareknownto relyonuniqueactivitiesto attract travelersand,mostrecently,the emphasishasfallenonscience-backedexperiencesthat combineeducation
andwonder.Hotelsarepartneringupwith scientistsandexpertsto deliverinvolvedandcollaborativeexplorationsof surroundingnature.

Insight- Whengoingon vacation, contemporaryconsumersoften lookfor activitiesthat theycanenjoyat their destinationandmuchof thissearchismotivatedbycuriosityandthe need
to escapefrom the mundane.In thisspace,manyareprioritizingactivitiesthat will allowthemto learnand/orexperiencesomethingnew.Thisdemandisusuallydrivenbyadesireto
enrichone'slife andwhenthisissatisfied,consumersfeel inspiredandenergized.

MassiveHotelAquariums
FourSeasonsResortHualalaiBringsNew

Experiencesto the Fore

EducationalStargazingHotel Experiences
Hyatt RegencyMaui ResortandSpaBoastsaNew

Package

StargazingHotel Experiences
TheKimpton VeroBeachHotel& SpaOffers

Stargazingon theSea

Adventure-EncouragingExperiences
Hyatt HotelsCorporationAnnounces40+Unique

'Explor-cations'

7.5
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EclecticOvernight

P2Phospitalitycompaniesoffer moreunique,one-of-a-kindhousingoptions

Trend- Seekingto createmorepersonalizedovernightexperiences, P2Photel rentalslikeAirbnbareexpandingtheir optionsto includeunique,outside-the-boxoptionsfor guestslooking
for somethingalittle bit different.Movingbeyondjustminimalistaestheticsandhigh-enddecor,alternative optionsareemergingthat speakto morekitschy,non-typicalovernightstays.

Insight- Thegrowth ofthe hospitalityspacehascoincidedwith the growingconsumerdesirefor one-of-a-kind experiences.Thisdesireisfueledbysocialmedia'sinfluenceon
consumersςwherethe mostvisuallyinterestingexperiencesandadventuresareableto gaintractionamongpeers.Thus,travelbrandsthat areableto facilitate uniqueexperiencesfor
touristsareableto gainanadvantageςparticularlyamong youngerdemographics.

ExpressiveRainbow-InspiredAbodes
BigBit isaWhimsicalRentableApartment in

MargateOldTown

OvernightTravelExperiences
AirbnbJustLaunched 'AirbnbAdventures' for

AmbitiousTravelers

OvernightMuseumStays
AirbnbisAllowingTwoPeopleto Spendthe Night

at the Louvre

BrandedVehicle
RentalPromotions

TheOscarMayer
Wienermobileis Available

for RentalonAirbnb

SupersizedPotato
Hotels

YouCanStayInsidea
GiantPotatoAirbnbin

Boise,Idaho
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Hyper-LocalizedTourism

Consumersarestayingcloseto homewhenplanningtrips

Trend- Amidthe COVID-19pandemic,consumersareflockingto localtouristattractionsasawayto enjoythe landscapein their owncountry.Theseincludeeverythingfrom drive-in
musicfestivalsto localtoursandhotelvisits.

Insight- Withsocialdistancingmeasuresstill beingrecommendedbyhealthcareprofessionals,andenforcedin many countries,consumersareunableto travel in the way theycouldpre-
pandemic.Thepursuitof funhaspromptedmanyconsumersto explorelocal attractionsandtakeleisuretripsasawayto elevateboredomandsafely enjoytime with familyandfriends.

SocialDistancingParks
Precht'sMaze-LikeOutdoorParkUsesTallHedges

to EncourageSeparation

Drive-In MusicFestivals
TheMetamorphosisDrive-In MusicFestivalWas

RecentlyHostedin Houston

Safety-FocusedMuseumToolkits
IsometricStudioHas Released VisualGuidelinesfor Post-

COVID

Safety-Focused ThemeParks
LegolandFloridaResortisEndingItsNearlyThree-Month

Shutdown
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Post-PandemicTourist-FocusedPubs

TheLondonEyePubHasanExclusiveIntimateAtmosphere

TheLondonEyePubopenedatopthe world-famoustourist attractionoffering guestsunparalleledviewsof the Londonskylinealongsideacoupleof roundsof drinks.Thepubitselfhas
arefinedestheticthat featuresrich,woodenfurnitureaccentedbyredcushioninganddecoratedwith flowers.Thepubalsohasadartboardfor casualentertainment. Giventhe
attraction's443-foot heightandall-glassexterior, theLondonEyePuballowsgueststo enjoya360-degreeviewof the city.

Access tothe LondonEyePubisavailablethrougha30-minutepackagewhichincludestwo drinksperguestandasouvenirenamelgincup.ThebaroffersBeefeaterGinaswellascraft
beerandwine.Experiencesin the LondonEyePubcanbebookedonthe LondonEyewebsite.
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LuxuryHotelSleepClinics

TheMandarinOrientalGenevaOffersDiagnosticSleepClinicPackages

TheMandarinOrientalGenevalaunchedaninnovativenewinitiativeto addresssleepproblemsthroughits sleepclinichotel packages.The3-daypackageoffers luxurious
accommodationsto two gueststhat includeaccessto amenitiessuchasdailycreditfor thehotel'srestaurantandroomservice, complimentary breakfasts,andselectionsof herbalteas
andpillows.

TheMandarinOrientalGeneva'ssleeppackage,developedwith the CENASsleepclinic,providesoneguestwith aone-nightstayinaVIPsuitefor the sleeptest aswellasround-trip
transportationto andfrom the clinic.Duringguests'stay,theycanusethe hotel'sextensivewellnessresources,includingagym,sauna,andspa.At the endof their stay,the guestwho
underwentthesleepclinicwill receiveasleepreport anddiagnosisbasedontheir results.TheMandarinOrientalGeneva'snewproductoffersconsumersanessentialhealthservice
packagedwithina lavishgetaway.
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Post-PandemicHotelConcepts
TheManserPracticeEnvisionsthe Futureof HotelOperation

UKarchitecturestudioTheManserPracticehasreleasedadesignconceptfor the post-pandemichotel,creatingablueprintfor whathospitalitybusinessesmightneedto considerin
the future whenCOVID-19restrictionsarelifted andpeoplebeginto travelagain.

TheManserPracticeemphasizesthat post-pandemichotelswill embracetouchlessaccessandwill limit in-personserviceslikereceptionists,for example.Akeyconcernfor guestswill
becleanlinessandthe studiogoesasfar asto suggestthat consumerswill demand"one-waysystemsandlarger roomswith inbuiltgyms."

In the nearfuture,however, thepost-pandemichotelneedsto focusonlimitinginteractionbetweenstaff andguests,andit candosoby implementing"touchlesscheck-in with
temperaturechecks,[aswellas]doors [thatcanbe]openedusingsmartphones."
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SleepSpaHotels

HästenCreatedaDestinationThatEmphasizesHealth& WellnessThroughSleep

SwedishbedmakerHästencreatedaSleepSpaHotelwithtƻǊǘǳƎŀƭΩǎO
ValordoTempoluxurygroupsothat peoplecanexperiencehigh-quality
rest likeneverbefore.Theexperienceputsanemphasisonhealthand
wellnessthroughsleepandit spotlights"theǿƻǊƭŘΩǎbestmattressesto
aidboth physicalandmental well-being."

TheopulentSleepSpagoesaboveandbeyondprovidingguestswith
comfortableplacesto sleep,asthereareserviceslikeBedTalksthat
helpto provideeducationonsleepingpositionsandmore.Thosewho
loveto investinqualityrestwill bedelightedbypillowmenus,curated
musicplaylistsandin-roomchannelswith videosfor sleephealth.At the
hotel,eachroomisuniqueandprovidesarestfulexperiencefor the
mindandbody.
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EtherealEco-ConsciousOceanicHotels

TheAnthéneaFloatingHotelSuiteOffersLuxuryAmenities

TheAnthéneafloatinghotel suiteisanetherealaccommodationfor travelersseekingto enjoytime awaythat isluxurious,relaxingandeco-conscious.Thefloatingsuiteisappointed
with all the essentialamenitiesthat guestswouldexpectto havein their accommodationsincludingtranquillivingspace,a cozybed,premiumbathroomamenitiesandampleoutdoor
space.Theunit features acoveredsundeckon theroof that'sperfectfor enjoyingwith friendsor for watchingthe sunset,whilethe exteriorsidesof the suiteareaccentedbyadeck
that runsaroundthe entiretyof the unit for loungingout of the water.

TheAnthéneafloatinghotel suiteisthe designworkof Jean-Michel Ducancelleof Anthéneaandboastsasolar-powereddesignthat alsohascertified blackandgraywaterstations.
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Travel-Friendly PowerStations

The'COMBOKITI' PortablePowerStationHasa620WhCapacity

The'COMBOKITI' portablepowerstationisa travel-friendlysolutionfor userslookingto stayconnectedwhenheadingout to their favoritelocations. Theunit boastsa 620Wh capacity
andisequippedwith a total of nineoutputsto workseamlesslywith anyapplianceor device. Thecompactdesignof the batterypackmeansit's readyto becarriedanywhere,whilethe
wear-resistant,dirt-resistantandweather-resistantdesignmeansit's readyto withstandexposureto the elements.

The'COMBOKIT I'portablepowerstationcanbequicklyrecharged in aslittle as99-minutesandisalsocompatiblewith solarpanelsfor off-griduse.Thepowerstationcomes inwhite
andblackfinishoptions,andrespondsto the ever-increasingneedfor outdoor-readypowersolutions.
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Post-PandemicAirplaneCabins
The'PureSkies'AirplaneCabinDesignImaginesthe Futureof Travel

The'PureSkies'airplanecabindesignhasbeendevelopedby
PriestmanGoodeasarenderingof howair travelcouldlookin apost-
pandemicworldto helpenhancehygieneandreinforcepassenger
safety.

Thecabindesignsincluderenderingsof both EconomyClassand
BusinessClass,whichfeaturesanumberof innovativematerialsandthe
latesttechnologiesfor enhancedcomfort.PureSkiesZonesisa
renderingof EconomyClasswith dividingscreenseveryother row for an
enhancedfeelingof personalspace,whilePureSkiesRoomsimagines
BusinessClasswith afullyenclosedspacethat'spairedwith full-length
curtains.

The'PureSkies'airplanecabindesignhighlightssmoothlinesand
surfacesthat areeasierto cleanalongwith UV-Ctechnologyto
eradicategermsbetweenflights.
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PrivateLuxuryLifestyleClubs
TheFilterClubCombinesWork,Wellness,andSocialization

Thisprivatelifestyleclub,dubbedthe FilterClub,islocatedin
Philadelphia,Pennsylvania.DesignedbyM-Rad,the clubisownedby
DavidGustadt,whodrewfrom hisexperienceinhospitality.Heteamed
upwith other industryworkersto create a136,000squarefoot, leading-
edgetechnologylifestylespacewith hisprior knowledge.

Thespaceisanintersection betweenwork,wellness,andsocialin a
modernistambiance.FilterClubtakesthe placeof the former
MarketplaceDesignCenterwhileretainingthe structure'shistoric
exterior. Featuring14expansiveguestrooms, theclubboastsstunning
interior finishingsanddesigns,includingcollaborationswith Studio
FrazarandFuryDesignInc.Equippedwith urbangyms,travelers can
chooseto work in the club'sflexibleopenworkspaces or itsmore
privateofficesuits.
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Tourism-FocusedElectricSubmersibles

TheHigh-Tech'Nexus'SubmersiblesOfferUnrestricted Views

U-BoatWorx,the Netherlands-basedsubmersiblecompanythat causeda literalandfigurativesplashwith the adventof its 'CruiseSub'tourist vessel, isnowintroducinganexpanded
andupgradedelectricsubmersiblein the form of the 'Nexus.'

Availableineight-seaterandseven-seaterversions,the 'Nexus'electricsubmersibleiscapableof toleratingdepthsof upto 200m.Equippedwith apressure-resistantlithium-ionbattery
pack,thissubmersiblecanhandleupto 18hoursof operationon afull charge, andissaidto beableto attainatop speedof threeknotsthanksto its arrayof 10thrustersthat generate
6.4kilowatts.

Otherinnovationsthat arevisiblein thiselectricsubmersibleincludeanenlargedhatchfor easyentryandexit,aswellasaninteriordesignthat aimsto provideunhinderedviewsin all
directions.
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AutonomousDisinfectingRobots

LG'sDisinfectingRobotCanDisinfectaRoomin 30 Minutes

LG'sdisinfectingrobot ispreparingfor the currentworld,as wellasa
post-COVIDworld,presentinganautonomousrobot that cancreatea
germ-free roominamatter of minutes.Makingitsdebutat CES2021,
thisdeviceissetto serveasasolutionto high-traffickedareas, like
schools,restaurantsor hotels.

Accordingto the brand,the autonomousrobot hasthe abilityto
completelydisinfectaroomin just30minutes,providinginhabitants
with peaceof mind.Accordingto LG'sBusinessSolutionsUSAvice
presidentMichaelKosla, "Ahigherlevelof disinfectionisgoingto
becomethe newcustomerexpectationin the newcontactlesseconomy
wherewenowall live,work, learn,andplay".
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Hygiene-FocusedTravelKits

TheTravelSafePortableHygieneKitWasMadefor Post-PandemicTravel

Ayearago,a travelermighthavepurchasedatravelkit full of comfort-focusedessentialslikeinflatableneckpillowsandearplugsbut in response to aglobalpandemic,travelkitsare
beingreworkedwith afocusonsafetyandhygiene.TheTravelSafePortableHygieneKitwasdevelopedbyEnviro-Pointincludesthe newessentialsfor travellikemultiplepairsof
disposablegloves,asmallbottle of handsanitizeranddisinfectantalcoholwipes.

Thekit wascreatedin response to the fact that eventhoughmostpeoplearen't thinkingabouttravel,theywill want to bepreparedto takepersonalstepsto reducethe infectionrate.
Asthenewnormseespeopleusingface masks,antibacterialwipesandhandsanitizersin dailylife, travelersarebeingintroducednewnewessentials.
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Tourismindustrycasesandbusinessmodels

Briefing:Thisreport divesinto howtechnologicalinnovationsarebeingadaptedtowardsthe tourismindustry.
Takeaway:With the rapiddevelopmentof technologyandintroductionsof conceptssuchas theMetaverse, NFTsandWeb3,variousconsumerfacing
industriesare impactedandaretherefore workingto seehowtheycanintegratethistechnologyinto their productsor services.Fromthis,we seevarious
solutionswhichtackledifferenttravelandtourismaspectssuchasplanning,translationandmore.Thesecaterto andkeepup with consumers'evergrowing
curiosityandexpectationfor convenience.

TopInsights

Web3Tourism Thetravelindustryisbeginningto integrateaspectsof a decentralizedInternet
Trend- At face value, technologies likethe Metaverseor NFTsseem antitheticalto the travelindustryin that they challengethe value ofphysical overdigital.Howeverrecentdevelopmentsin the tourism industry show
Web3technologies addingdelightandconvenienceto variouspartsof the journey,from bookingto anin-personexperience.Insight- Web3isdefinedasthe next iterationof the Internet; it focuseson decentralizationvia
the Metaverse,NFTs,andtoken-basedeconomics.Thisshift in technologyisslowlyimpactingvariousconsumer-facingindustries,thoughfor now,in small,experimentalways.Thetourism industryisone ripefor
disruptionconsideringhowmuchnecessarychangeit's sustaineddueto the pandemic.Specifically,this industryismoreopen to technologicalandnon-physical[continuedonline]

AITravel AI-basedtravel-planningappstakesomeof theworkoutof traveling
Trend- Smart-planningappsfor travelersarebecomingmore popular, particularlyaspandemic-promptedtravelrestrictionshavelifted. Now, consumersareableto createcustomizeditinerarieswith the help ofAI-based
appsthat giveusers abetter ideaof localofferingsandgeographies.Insight- Theuseof smarttechnologyto streamlineaspectsof consumers'liveshas resulted in peoplebeingableto organizetheir time moreeffectively,
andin awaythat's personalizedto their exactinterests.Theconveniencethat predictivetechnologyoffersconsumersisamajordraw,resultingin everythingfrom dailyritualsto infrequentevents liketravelbeingmade
easierwith the helpof AI.

App-BasedGuide App-basedtravelandactivityguidesprevailaspandemicrestrictionslift
Trend- As weenterapost-pandemicworldandtravelrestrictionslift, app-based travelandactivityguides arebecomingthe norm.Thesedigitalguideactivationshelptravelersexplorethe worldwhilelimitingtheir contact
with tour groupsto remainmindfulof the ongoingglobalhealthconcerns.Insight- Consumersareeagerto travelnow thatthe globalvaccinationrate againstCOVID-19 hasincreased,andrestrictions lifted. However,
travelersaremaintainingsomepandemic-inducedhabits,such asfindingconvenient andonlinealternativesto certainactivities.Thetravelandhospitalityindustryis leveragingapptechnologyto accommodatenew
consumerhabitsandcontinueofferingguidedservices.
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FuturisticDubaiDiscoveryMuseums

TheMuseumof the FutureOffersaRangeof Experiences

TheMuseumof theFuturehasbeendesignedbyKillaDesignasa
destinationfor thosecuriousaboutpast,presentandfuture
technologiesto helpthemexperiencetheminanimmersivemanner.
SituatedinDubai,the museumwhisksguestsawayseveraldecadesinto
the future or showsthemwhat life waslikehundredsof yearsbeforeto
offer arangeexperiencesacrossthespectrumof technological
innovation.Visitorscanevenvirtuallyvisitthe Amazonrainforest,
explorethe vaultof life or takealookat the DNAlibrarywhere
thousandsof speciescanbeobserved.

TheMuseumof the Futureconsistsof threemainareasincludingthe
buildingitself, the voidandthe greenhill,whichencouragesgueststo
exploreeverythingtheexperience hasto offer.
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Airport AuthenticationTechnology
AbuDhabiAirportsTestedNewFacialRecognitionTechnologies

AbuDhabiAirportshasintroducedadvancedbiometrictechnologyin
orderto validateaǇŀǎǎŜƴƎŜǊΩǎidentitythroughfacialrecognition.By
implementingthistechnology,airportscanreducewaitingtimesfor
boardingpassesandpassportchecks.Smartcameraswill workto
captureanimageof anindividualandconfirmwhethertheyarewho
theyclaimto beon their identification.

Thischeckwill clearthe individualfor travelwithout the needfor
humaninteractionat anairport desk.Thisinformationisthenused
beforeboarding,soconsumersdonot haveto reproducetheir
documentationto fly. Thetechnologyiscurrentlybeingtestedat the
UnitedStatesCustomsandBorderProtection(CBP)facilityat AbuDhabi
InternationalAirport.

JamalSalemAlDhaheri,managingdirectorandchiefexecutiveofficer of
AbuDhabiAirports,said:ά²Ŝarelookingforwardto leveragingthis
holisticbiometrictechnology.Theprojectwill commenceat AbuDhabi
InternationalAirport andthentransferto the newMidfieldTerminalin
the future aswecontinueto becommittedto enhancingthe airport
servicesandŜȄǇŜǊƛŜƴŎŜΦέ
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DigitalDuty-FreeCatalogues

TappooDutyFreesandSkyBuysLaunchanAppfor FijianTravelRetail

AnewpartnershipbetweenTappooDutyFreeandSkyBuyspromotesduty-free salesandtravelretail to internationalpassengersas theisland'stourismindustryrecovers.With the
SkyBuysapp,internationaltravelerscanbrowseduty-freeandtravelretail inventorybeforeor duringtheir journey.Oncepurchasesaremade,shopperscanpickthemupat the store's
cashierwithout waitingin line.

Theexecutivedirectorof TappooDutyFree,KaushalTappoo,discussedthe importanceof digitalstrategieswhenit comesto attractingnewtravelers.ά²Ŝareproudto beworkingwith
{ƪȅ.ǳȅǎΣέhesaid.ά!ŎŎŜǎǎƛƴƎthe SkyBuys platformto talk tocustomers inanewwayandhaveabetter understandingof their shoppingbehaviourswill beafantastic opportunity.We
will alsoutilisepromotionsastheyareakeypartof ourstrategy,with aparticularemphasison liquorandŎƻƴŦŜŎǘƛƻƴŜǊȅΦέ
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SolarEnergy-CapturingTents
TheJackeryLightTent-AIRHasits OwnEcoEnergySystem

TheJackeryLightTent-AIRisasolutionfor avidcampersto support
extendedlivinginoutdoorenvironmentswithout havingto leaveall the
comfortsof homebehind.Thetent wasshownoff at CES2023,and
boastssleepingspacefor four to fivepeopleandasaninflatableframe
that'sself-supportingwith aflame-retardantandwaterproofPVC-
coatedfabricfor theexterior.Aseriesof solarpanelsextendout from
the bodyof the tent to capture upto 1,200Wof power duringthe day,
whichcanbestoredin electricity storagemodulesfor usebeyondthe
daylighthours.

TheJackeryLightTent-AIRcouldhelpto greatly enhanceoff-grid
capabilitiesandevenallowsthe extendingsolarpanelsto beusedas
awningsfor expandingoutdoorlivingspace.Thetent isexpectedto be
availablecommerciallywithin two years.
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Game-BasedTourismCampaigns

Tourism IrelandUsedthe Wrathof the DruidsDLCfor its PRCampaign

TourismIrelandtappedgamestudioUbisoftto useAssassin'sCreed
Valhalla'supcomingWrathof the Druidsexpansionin its tourism
campaign.Theunlikelycollaborationisshowcased ina38-second
promotionalvideothat alternatelyblendselementsof the videogame
with realshotsof Ireland'stopography.Thevideoismarketedtowards
videogamefans,andyoungerconsumersasTourismIrelandlooksto
enticeanewdemographic.Thecampaignwill alsotappopularvideo
gamestreamersto increasethe brand'sreachandengagement.

Thegamefootageistakenfrom the Wrathof the DruidsDLC,released
onMay13th,2021.Theexpansionto Assassin'sCreedValhallaseesthe
Vikingprotagonistsailacrossthe seato earlyIreland.TheWrathof the
DruidsDLCallowsplayersto visiticonicIrishlandmarksliketheGiant's
Causeway,the Hillof Tara,andDarkAgesDublin.
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VideoGame-ThemedHotels

AtariWill OpenaGamingHotelin Phoenixwith ARandVRExperiences

Atarirecentlyannouncedthat it will createvideogame-themedhotels
in the UnitedStates.Thefirst locationwill belocatedinPhoenixandit
will openlater in2020.Atarialsoindicatedthat the other hotelswill be
locatedinLasVegas,Denver,ChicagoAustin,Seattle,SanFrancisco,and
SanJose.

ThePhoenixlocationwasdesignedbyShellyMurphyandNapoleon
SmithIII, from GSDGroup.Thevideogame-themedhotelswill feature
variousVRandARexperiences, andwill alsobeableto actasanesports
venue.NapoleonSmithIII spokeaboutthe designof the hotel,ά²ƘŜƴ
creatingthisbrand-newhotel concept, weknewthat Atariwouldbethe
perfectwayto givegueststheΨƴƻǎǘŀƭƎƛŎandretro meetsƳƻŘŜǊƴΩlook
andfeelweweregoingfor."
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AquaticEnergy-HarvestingFloatingHotels

The'Eco-FloatingHotel'CapturesEnergyfrom WaterFlow

The'Eco-FloatingHotel' isa futuristicfloatingaccommodationdesignedbythe Hayri AtakArchitecturalDesignStudio(HAADS)that isfocusedon offeringabreathtakingguest
experienceaswellasecobenefits.Thehotel isdesignedfor Qatarwhereit wouldflat on the water to offer 152roomsfor guestsalongwith ampleamenitiesthroughout.Thesystem
wouldmakeuseof aDynamicPositioningsystemto stayinplace,whilealsopassivelycapturingenergyfrom the naturalflow of the water.

The'Eco-FloatingHotel isfurther enhancedwith 55vawtaumodulesto capturethe energyof the windinadesign-consciousmanner.Thehotel isexpected tobereadyby2025and
identifiesthe waysaccommodationsarebeingcreatedwith astrongerattentionto the environment.
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InstantVacationRentals

NextPlayTechnologiesInc.Partnerswith Fareportal for AirlineUpgrades

NextPlayTechnologies,Inc.,atechnologysolutionscompany,and
Fareportal,a traveltechnologycompany,havepartneredto integrate
the NextTripConNextions bookingsysteminto CheapOair.Thistravel
agencyoffersconsumerscheapandlast-minutetraveldealsfor
worldwideflights.WithbŜȄǘtƭŀȅΩǎhelp,CheapOairwill allowtravelers
to search,book,andconfirmreservations fromalternativelodging
rentalproperties,givingthemthe toolsnecessaryto bookair,car,and
eventpackagessimultaneously.

ά¢ƘŜabilityto instantlyconfirmvacationrentalsisarealstepforward in
conveniencefor CheapOairŎǳǎǘƻƳŜǊǎΣέstatedGlennCusano,Co-CEO
andCFOat Fareportal. άώΦΦΦϐThehundredsof travel agentsandmillions
of travelcustomersonour platformnowhavemorechoicesto create
theperfecttravelpackageandcreateextraordinarytravelŜȄǇŜǊƛŜƴŎŜǎΦέ
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AccessibleCharterBookingApps
AviationMarketplaceFLYJETSDebutsaNewMobileAppandFeatures

FLYJETSisdebutinganewmobileappandautomatedscheduling
system,alongwith theΨC[¸/ŀƭŜƴŘŀǊΩandΨC[¸DǊŜŜƴΩfeatures.C[¸W9¢{Ω
newsystemallowsconsumersto utilizeautomationandtechnology-
enablednetworkeffects inorderto showtravelersaffordablecharter
rates andάŜƳǇǘȅƭŜƎέdiscounts.Similarto atwo-sidedmarketplaceand
searchengine,theplatformallowsAircraftProvidersto uploadflight
availabilityinformationsotravelers canselectandbookspecificaircraft
androutesin realtime.

Additionally,throughFLYGreen,flyerscanpurchasecarbonoffsetsand
tracktheir FLYRewards. FLYJETS alsohasplansto expandthe FLYGreen
systemto includeelectricflight, sustainableaviationfuel,andmoreeco-
friendlyinitiatives. Tomanagegroup booking opportunitiesandάƛƴ-
networkemptylegmatch-ups,"the FLYCalendarfeatureactsasa
volumeaggregator.
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SpaceTourismTravels

WorldViewUnveilsits BalloonSpacecraftfor PassengerFlights

WorldView,aspacetourismcompany,unveiledaballoonspacecraft
designedbyPriestmanGoode.Thecapsulewill fly passengersto the
edgeof the Earth'satmosphereusingagiantballoon.Thefirst
passengerflightsaresetto beginin2024.

Prospectivepassengershavealreadybegunbookingtheir slotsand
makingdepositpaymentsfor the commercialspaceflight.Theballoon
spacecraftisdesignedto belifted byazero-pressurestratospheric
balloon.It will rise30,000metersabovethe groundto allowpassengers
to seethe Earth'scurvature.Passengerswill alsoviewthe thin blueline
of the atmosphereandthe darknessof thesurroundingouter space.
Thespacepod isshapedlikeahexagon. It offersenoughspacefor eight
passengersandtwo crewmembersin a climate-controlled,pressurized
environment.
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MetaverseTechnologySoftwares

MeetKai DebutsanArrayof NewTechnologiesat CES2023

MeetKai,aConversationalAI andmetaversecompany,hasofficially
launchedMeetKaiReality,MeetKaiMetaverseEditor,andthe MeetKai
CloudAItechnologiesto streamlinethemetaverseexperiencewithout
the needfor expensive hardware.MeetKaiRealityisabrand-new
softwareplatformthat enablespeopleto digitizereal-world
environmentsandinstantlyproduce3-Dreproductionsusing mobile
devices.

Sophisticatedtools,virtualconstruction,andspacecreationaremade
simplewith the MeetKaiMetaverseEditor.With the helpof MeetKai's
editor,anyonemay createmetaversematerialandcollaboratewith
othersin real-time, simplifyingindividualandbusinessmetaverse
projects.

άώΦΦΦϐOurvisionandmissionfor MeetKaiisto deploythesecapabilities
to the massesbyofferinggroundbreakingandaffordablesolutions,
accessiblefrom webbrowsersandanydevice ςlikephones,tablets,
computers,largescreens,not justVRςavailableanywherein theworld
for greaterimpactandbetter livesforŀƭƭΣέsaidWeiliDai,MeetKaiCo-
FounderandExecutiveChairwoman.
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SpaceTourismCapsules

'SpacePerspective'isCharging$125,000for Tripson its SpaceshipNeptune

'SpacePerspective,'the Florida-basedspacetravelcompany,
announcedthe finalizationof itsupcomingspace travelcapsule,the
'SpaceshipNeptune.'Thisisa largesphericalcapsulewith separated
compartments,eachwith awindowlookingoutwardinto space.The
smallcapsulewill beraisedupbyaballoonthat ismanymultipleslarger
thanthe capsuleitself,similarto ahot-airballoon.

SpacePerspectivehasbegunsellingticketsto thepublic,providing
curiouscustomerswith theopportunityto enterouterspacefor abrief
time.Eachticket costs$125,000USDfor a20-mile-highflight into space
that providesfull 360-degreeviewinganglesof asfar as450milesaway.
Thismeanseachtravelerwill get to seealargeportionof the earth
from outinspace.Asof now,approximately900ticketshavebeensold,
bookingtripson the spaceshipthroughto 2025.

Accordingto SpacePerspective,the SpaceshipNeptuneiscarbon-
neutralandisasustainable methodof deliveringorbital-heightflights.
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NeuromarketingandTrackingConsumerBehavior

Briefing:Here, welookat consumerbehaviorresearch andtrackingacrossindustriesto uncoverthe latesttrends.
Takeaway:Consumerslookfor productsthat canbe seamlesslyintegratedinto their routinesacrossvariousspacesincludingtheir health,fitness,payment,
babymonitoringandmore.Brandsarethereforeintegratingseamless solutionsthrough wearablesandother technologythat involvessensory and
movementtrackingin variousways.Thesesolutionsaredevelopingwith new iterationsdaily- andwill continueto dosoacross industrywidespaces.

TopInsights

HealthHub Smarthomehubsprioritizethehealthof thoselivingwithinthehousehold
Trend- Smarthomehubsarenow beingdesignedasadditionalwaysfor consumersto keeptrackof varioushealth-relatedmetrics. Thesehubsareofferingeverythingfrom medicationmanagementto sleeppattern-
tracking. Insight- Consumersare increasinglyrelyingon technologyto help them maintaintheir healthandfitnessroutines,whichhasbeenacceleratedby factorslike havingto maintainfitnessoutsideof the gymin
recentmonths. Thisshift in consumerbehaviourhaspeoplewantingproductsthat canbeseamlesslyintegratedinto their routines,but helpmotivatethem to pursuenewgoalsat the sametime.

GestureKiosk Gesture-controlledinterfacesusehand-trackingtechnologyto reducehealthrisks
Trend- Retailandentertainment industriesareoptingfor gesture-controlledkioskinterfacesto enhance theuserexperiencewithout contact-relatedhealth andsafetyrisks.Hand-trackingtechnologyregisters the user's
movementto allowtouchlessscreen navigations.Insight- Amidstthe ongoingpandemic,consumersarewaryof high-touchzonesdueto the healthriskstheypose.Whilein-personrestrictionsarelifting in publicspaces,
consumersarelookingfor newwaysto interactwith retailandentertainmentproductsthat mimicthe safetyof avirtualsetting.By digitizingbrick-and-mortarspaceswith touchlesstechnology, consumersaremore likely
to feelsafethroughouttheir shoppingexperiences.

ReactiveNursery Babytoysandmonitorsreactto babies'needsin themoment
Trend- Nurseriesarebeingdeocorated with toys andbabymonitorsthat areableto detectandrespondto babies' behaviors inthe moment.Examplesin thisspace includetoys thatsensewhenbabies cryandplay
soothingsoundsin response.Insight- Parentsandcaregiversto newbornstendto havea lot on their plate,particularlyashouseholdswherealladultsworkaremorecommon.Torelievesome parentalduties,someare
turningto technologythat helpsto teach,soothe,and/orgenerallymonitor their childrenin orderto makeraisinginfantsslightlyeasier.
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HealthHub

Smarthomehubsprioritizethe healthof thoselivingwithin the household

Trend- Smarthomehubsarenowbeingdesignedasadditionalwaysfor consumersto keeptrackof varioushealth-relatedmetrics.Thesehubsareofferingeverythingfrom medication
managementto sleeppattern-tracking.

Insight- Consumersareincreasinglyrelyingon technology to helpthemmaintaintheir healthandfitnessroutines,whichhasbeenacceleratedbyfactors likehavingto maintainfitness
outsideof the gymin recentmonths.Thisshift inconsumerbehaviourhaspeoplewantingproductsthat canbeseamlesslyintegratedinto their routines,but helpmotivatethemto
pursuenewgoalsat the same time.
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GestureKiosk

Gesture-controlledinterfacesusehand-trackingtechnologyto reducehealth risks

Trend- Retailandentertainmentindustriesareoptingfor gesture-controlled kioskinterfacesto enhancethe userexperience withoutcontact-relatedhealthandsafetyrisks.Hand-
trackingtechnologyregisterstheuser'smovementto allowtouchlessscreennavigations.

Insight- Amidstthe ongoingpandemic,consumersarewaryof high-touchzonesdueto the healthriskstheypose.Whilein-personrestrictionsarelifting inpublicspaces,consumersare
lookingfor newwaysto interactwith retail andentertainmentproductsthat mimicthe safety ofavirtualsetting.Bydigitizingbrick-and-mortar spaceswith touchlesstechnology,
consumersaremore likelyto feelsafe throughouttheir shoppingexperiences.
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Emotion-DetectingMusicPatents
Spotify'sNewPatentAimsto UnderstandaUser'sEmotions

Spotify'snewpatentwill allowthe musicstreaminggiantto curate
musicbasedonthe listener'semotionalstate.Spotifyfiledfor this
patentthreeyearsago,but the newsof its approvalhasjustbeen
announced.Accordingto the filing,thiswill allowfor the serviceto
listenforάƛƴǘƻƴŀǘƛƻƴΣstress,rhythmandthe likesof unitsofǎǇŜŜŎƘΣέ
essentiallyfiguringoutϦάŜƳƻǘƛƻƴŀƭstate,gender,ageor accent".With
thisinformation,the servicecanoffer amore personalizedapproach to
curation.

Thismovespeaksto the increasingpowerof technology,andits
premeditativeabilitythat'sreplacingareactionaryone.Whilethe
patentwasapproved,it isstill unclearhow,when,or if Spotify plansto
implementthesechanges.
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SeamlessBiometricPaymentTools
MastercardisTestingaNewFaceScanningPaymentSolution

Mastercardhasannouncedthat it iscurrentlytestinga biometrictech
innovationdesignedto let consumersmakepaymentsusingjust their
facesor handsat checkouts.

Thenewtool leverages facialrecognitionandfingerprintscanning
technologyto enablecustomersto authenticatetheir paymentswithout
the needfor acardor phone.Sofar, thenewtool isbeingimplemented
in fiveStMarchegrocery storesinBrazil.If successful,Mastercard has
statedthat it will roll out the newtechnologyinmorecountriesoverthe
courseof the nextyear.

ά!ƭƭthe researchthatǿŜΩǾŜdonehastold usthat consumerslove
biometrics... theywantmakingapaymentat astoreto beasconvenient
asopeningtheir phone,"explainsAjayBhalla,aŀǎǘŜǊŎŀǊŘΩǎ ǇǊŜǎƛŘŜƴǘof
cyberandintelligence.
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