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INTRODUCTION

A Thisdeliverable,D 4.1 Mapping the emergingtechnologies,businessmodels and tourism industry cases,is
providedby the Eureemotur project. Euroemotur aimsto supporttourism SMEsn the uptake of digitalisation
andinnovationby fosteringtheir skills,knowledgeand network.

A The deliverableis aiming to increasedigital awarenessby introducing emergingtechnologiesand trends in
tourismwith the viewpointof SMEtourism companies Themain emphasiss to identify tourismindustry cases
and businessmodelsthat tourism companiescan usein their journey to digitalisationand innovation Eurc
emotur projectis workingwith wide areaof solutionsandtechnologiesthat canhelp tourism SMHE3to succeed
in marketing and product development Neuromarketing is the main area of Eurcemotur. It has been
forecasted,that neuromarketingwith Artificial intelligencemight changethe interaction betweenhumansand
machinesand lead to the developmentof new brain-computerinterfacesthat facilitate direct communication
between the human brain and an external device and the creation of new servicesand innovationsin the
tourismindustry.

A In addition to neuromarketing,.emergingtechnologiesof virtual reality (VR),augmentedreality (AR),extended
reality (ER) Artificial Intelligenceandroboticsare presentedin this report. Alsotourismtrendsafter Covidg 19
pandemiaandtechnologicainnovationsare presented
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Howdid we do this?

A Theaim of this report is to giveinspirationto the tourism SMHES, so approachis practical
and main part of the report is a collection of businesscasesand examplesof emerging
commercialsolutionspresentedin the categoriesmnamedin figure 1.

A The deliverable has been developed by doing literature studies of ongoing trends,
technologyreports and researchmaterials Information and exampleshavebeencollected
from Euroemotur partnersandtheir stakeholdersin co-operationwith the world's largest
community, TrendHunter several innovative examples were selected Trendhunter

leveragesbig data, humanresearchersand Al to identify consumerinsightsand industry
examples

A The aim is not to produce an exhaustivereport of all possible solutions, rather give
inspirationfor TourismSMES takingstepsin their digitalisationjourney.
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This Reportexploreshow technologiesare shaping
and changingtourism industries.

Thisreport divesinto how technologicalinnovations
are being adapted towards the tourism industry.

With the rapid development of technology and
introductions of conceptssuch as the
neuromarketing,Al, AR/VR/XRRoboticstourism
industries are impacted and are therefore working to
see how they can integrate this technologyinto their
products or services

From this, we see various solutions which tackle
different travel and tourism aspectssuch as planning,

translation and more. Thesecater to and keep up
with consumers'ever growing curiosity and

expectation for convenience
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TrendHuntehasbuilt the largesttrend platform, leveragingcrowd-sourcing crowdHiltering, Alandhumansto
cut throughthe noiseanduncoveropportunity faster

LAB8Customizestrend report utilizingthe HospitalityBarometerfour timesayeartogetherwith TrendHunter.
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SpecialFeaturesand Definitions

UnderstandingContentClassificatior& Article Scoring

Below,you'llfind anoverviewof the differenttypesof contentfeaturedin the trendreport, aswell as abreakdownof the scoringsystem
that'susedto evaluatethe performanceof the contentin yourreport.

Retro Electric 8

[CIPopularity T VT NI TN '
) : Consumeinsights:Thewhatand 8.8 [CActivity . TN T |

_ why of majorindustryshifts. Freshness T
=y m Consumeilnsightsaresplitinto two

S <-ctionsthe trend sectionandthe
AR *‘

Demographics:

2 - TR ThEme insightsection. Thetargetaudience Thisvalueis determinedby the researchernot by site
S A = == statistics.
Freshness:

i Therelative newnessf anarticle.
SpecificExamplesCarefully

selectedindividualinnovationsto Activity:

providemorein-depthanalysis. Theamountof peopleinteractingwith an article, includingscrollingthrough
imagesand sharingon socialmedia Somethinglike a baconcupcake might
not be Popular but couldscorehigh on Activity if peopleshareit alot.

Popularity:
Scoringof appealbasedon how manypeoplechooseanarticlewhengiven
other optionsin the samecategoryor cluster.

ClusteredLists:Collectionsof

relatedexamplego broadenyour
perspectiveandexposeyouto
adjacentopportunities. OverallScore:

All scoredranslateinto percentiles(8.8=88th percentile)and
overallscoreisthe averageof Popularity Activity and Freshness.
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Trendsé& Insights

OverlookedOpportunities & Examples

Theglobalconsumertrendsandinsightshighlightthe
what andwhy of majorindustryshifts.

Theyare splitinto two sections:
1. thetrend section whichidentifiesanew
opportunity in agivenindustry,and

2. theinsightsection whichexploresthe specifictarget
customer'smotivations,attitudes, beliefsand
ultimatelytensionbehindthat opportunity.

Theyare built on afoundationof TrendHunter's
crowdsourcedrend examplesglusteredtogether by
underlyingpatterns.




MegatrendMatrix

Eachtrend relatesto one or more of 18 megatrendslefinedby TrendHunter.
Themegatrendsare categorizedunder 6 patternsof opportunity (A-F)

A)Acceleration

1. PerfectingOneThing
2. Aspirationalcon

3. Exaggeratedreature
4. Reimagine®olution

Catalyzation
Businessebavetakenarole
of acceleratinghe personal
developmentof customers

C)Reduction
1.Specialization

2. FewerLayerst Efficiency
3. Crowdsourcing

4. Subscription

Curation
Hypertargetedofferings,
servicessubscriptionsand
recommendationgo simplify
liveswith better things.

E)Convergence

1. Combiningt Layering
2. Addingvalue

3. CoBranding

4. Physicat Digital

CoCreation
Businessesproducts,
servicesand customersare
increasinglyco-creating an
interdependentworld.

Prosumerism
Fromusergeneratedcontent
to makerculture,todays
customersare content
creatorsandexperts

Al
Weareenteringa

transformativenewera,denoted

by an exponentialgrowthin
data,ramsandintelligence.

InstantEntrepreneurship
Newservicesnakeit easierthan
everto conceptualizefund
launchand companies

Simplicity
Inafastpaced,clutteredworld
simplicitystandsout, resultingin
focusedbusinesse clean
design.

Multisensation

Tech, ARandinteractive
experiencesare raisingour
expectationsn the realmsof

entertainment,retail cevenfood.

Hybridization

Linesare blurringasbusiness
models,productsandservices
mergeto createunique
conceptsandexperiences

B)Cyclicality
1. Retro. Nostalgia

2. Generational

3. EconomicSeasonal
4. RepetitiveCycles

D)Redirection
1. Refocusing
2. Reversing

3.Surprising
4.Gamifying

Gamification

Theapplicationof gamedynamics

to reatworld problemsresultsin
aworldthat's more competitive
andengaging

F)Divergence
1. PersonalizationCustomization
2. Status +Belonging

3. Style+ Fashioning

4. GenerationaRebellion

Tribalism

Allegianigroupsare more
readilyformedaroundspecific
interests.causesaindeven
companies.

Experience

In aworld abundantwith
stuff: experiencébecomesa
moreimportantcurrencyand
life priority.
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SomaSleefsa first-of-its-kind sleepmaskanda CE023Innovation
Awardshonoreethat'son amissionto helppeopleexperiencebetter
nightsof rest. Thiseyetrackingsleepmaskis designedor data
collectionsothat rapideyemovementscanbe monitoredfor the
purposef helpingpeoplegainnewinsightsinto their sleepstagesthe
qualityof their sleepanddisruptions.

Sleepproblemsimpactbillionsof peopleandREMsvital for learning
andmemory,andit canbe disruptedby everythingfrom snoringand
backproblemsto medicationandneurologicallinessesArmedwith
newinformationon howthey sleep,eyetrackingmask usersill
experienceanewwayto take control of their sleepat homeandon the

go.
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GuardingHumanoidRobots

LAB@ |mssten TENDHUNTER

ADTCommercialnveiledEvoGuar@sanintelligentautonomous
guardingsolutionsbrandat CER023in Las Vegasyhichwill helpto
addresongoingaborshortagesenhancecorporatesecurityprograms
andmore. ADTCommercialsdevelopinga humanoidrobot with
roboticscompanyHalodiRoboticsandEvoGuaravill makethe most of
artificialintelligenceand augmentedeality.

DanBresinghamPresidentCommerciaht ADT saidé D A #eSrghnds
% S Q @ Sinracén§ygarsandthe challengesur customersare facing
inkeepingheir guardforcesadequatelystaffed, werecognizedn
incredibleopportunityto usherin anewerain guardingthrough

i S O K y 2Atn@divighdhéstechnology organizationsvill be ableto
automateroutinetasksin acostconsciousvay,captureevidenceof
potentialdisturbancesindrapidlyrespondto dangerousscenarios.
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AlHairAnalysislech

MYAVANM®ebutedthe Futureof HairCareat CER023

curo-emotur

Beautytech companyMYAVANAlebutedthe future of haircareat CES
2023 offeringalookat Akdrivenhairanalysigechnologyto supportthe
future of the haircareindustry.

Upuntilnow, consumersavehadto rely onthe 1Ato 4Ccurlpattern
chartto determinetheir hairtype but MYAVANA saabetter wayto
supportpeoplewith naturaltextures.With aUniqueHairIDanddigital
hairprofilesfor everyconsumeraswellasa Hair StrandAnalysisit, -
MYAVANAelpsconsumersdetter understandhe uniqueneedsof

their hairbasedon porosity,elasticity,overallhealthandmore.

Thankdo artificialintelligencethat hasthe capabilityto provide “
personalizedhair carerecommendationsgconsumers antaircare

professionalslikewill be supportedby the Blackowned,womenled |
beautytechnologycompany. '
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TotalCleaningCordless/acuums l'
TheLGCordZercA9 Kompressowith SteamPowerMop is FeatureRich euro-emotur

TheLGCordZercA9Kompressowith SteamPowerMop hasbeenshownoff asthe latestversionof the brand'scordlessracuunmthat'sfocusedon optimizingcleaningrom multiple
perspectives.

Theapplianceeaturesa stickvacuumconstructionthat's capableof capturingall dust,dirt anddebriswithin a spacethanksto the AxialTurboCyclongechnology. Thenitalso
featuresthe powerof steammoppingto sanitizeflooringwithout the needfor detergentsthanksto its abilityto heatwater upto 140-degreed-ahrenheit.

TheLGCordZercA9Kompressowith SteamPower Mopalsofeaturesanall-in-onedockingstationwherethe appliancecanbe storedbetweenusesto chargeup andalsobe
automaticallyemptied.Thevacuumisthe winnerof the CE023InnovationAward.
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WalkingAssistancdrollerSkates | AB@ | e
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Thesmartroller skateconceptdebutedfirst at CE2015andnow,the designmadeareappearancet CER023.Thedeveloperbehindthese"walkingassistanceoller skates'isthe
Frenchstart-up Rollkersandthe silhouetteis "now eightyearsin the makingandagonizinglgloseto a productionversion."Thebrandis workingwith manufacturergo bringthe
innovationofficiallyto market.

Thesmartroller skateshavea built-in sensorwith the helpof whichthe devicecanidentifymotion patternst that is,whetheryouare running,walking,or simplystandingRollkers
claimsthat the designi'providesthe amountof thrust neededor stoppingpowerto keepthe userfrom goingoff balance,'whichispretty impressive.
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XORBI%,SouthKoreandesignandinnovationlab, showcasedhe
'SketcheiX,'a humanoidroboticarmwith artisticcapabilitiesat CES
2023.TheSketcheiXispoweredby anadvancedrtificialintelligence
that canhavea conversatiorwith ahumanwhile drawinga physical
imageor asketch,of aperson'dace. TheSketcheiXdrawsanimage
that, accordingo XORBISreinterpretsthe conversatiorandreflects
the moodonthe image,"meaninghisis not asimpleinstructionbased
Alartist.

TheSketcheiX hasviableusecasesn education entertainment,and
evenmedicalfieldssuchaspsychotherapyWhilethe robot couldbe
quite effectivein eachof theseindustries XORBIStates:"Themain
focusisto haveasmoothconversatiorwith usersthroughnatural
languageo createanexperience.Thisshowsthat XORBIB takinga
veryhumanapproachto its robot, whilestill targetingtechnological
advancementcrossvariousindustries.
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Ir-InductionShowerheads | AB@ |t

N\ CREATE THE FUTURE

Y 2 K f StatedentVESVariableEcoSpray)Showerheadind
Handshowefeature air-inductiontechnologyfor ashowerexperience
that fuses stylesustainabilitandluxury. TheVEShowerheadand
handshoweboastthe abilityto useupto 40%esswater without
compromisingnrinsingcoverage owarmth.

Infact, Kohler'sair-inductiontechfills air into the actualwater droplets
themselvesothat theyfeel largerandretainheatfor alongerperiodof
time. Thesleek, modermandstyleforward showercomponentsoffer an
easywayto upgradebathingareasat homesincetheyare easily
installed.

Thisluxeshowersystemdebutedat CE2023,showingoff Kohler's
Katalystir-inductiontechnologyfor biggerdropsfor amore powerful

spray.
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AromatherapyinfusedShowerPods | AB@ |t

Kohlerunveilsits new SprigShowernfusionSystenduringCER023 whichisan al-newaromatherapyshowerinfusionpod that transformsthe showerinto aspa.lt isableto attachto
almostanyshowerheadhat is pairedwith SprigShowerPods Oncethe showeristurnedon, the podsinfusethe water streamwith a plethoraof scents.

Thisincludescalmingavenderor camomileor relaxingscentsof eucalyptuslt alsofeaturesingredientshat are meantto be food for the skinaswell,includingsodiumandhyaluronic
acid.lt isnotedby Kohlerthat all of the podsare safeto useon the entire bodyandthey shouldrun for "severalminutes.”
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rtful Multifunctional ACSystems | AB@ |t
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LGElectronicsntroducesits latestversionof the ARTCOQOGRalleryair conditionerduringCER023in LasVegasNow, the SouthKorearntechnologycompanyunveilsalook at compact
designwith abrightLCDscreenmeasuringout to 27incheslt showcases waarietyof artwork that canbe alteredbasedon the currentseasoror one'smood. TheACunititselfis
poweredbyaDuallnvertercompressor thatisesupto 70%esspowerthantraditionalhomeair conditioners.

LGdescribeghe newdesignstatingthat & h abrightLCDscreenborderedby asimple,yet sophisticatedrame,the ARTCOOGallerygivesusersthe impressiorthey arelookingat a
framedwork of art ratherthananadvanced-Gair conditioner."
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Artful Air Conditioners | AB@ |estein  TRENDHUNTER

Air conditioningunitsare often heavy clunkyandunappealingo look at

butthe LGARTCOOGGalleryair conditionerishereto setitselfapart

from air conditionersof the past.Thisinnovationfrom LGElectronics

will becomingto CER023andit's designedo displaypersonalized

contentto matchanyroomusingthe LGThinQapp. Thisenergy
efficientcoolingandheatingsolutionmakesthe mostof LG'SDUAL £
InverterCompressor angwayindirectairflowwith Al Dry.

Theunititselftakesthe form of asimpleyet sophisticatedrame andit
completelydisguisesir conditioningfunctionsasawork ofart.

Asexemplifiecby fridges,televisionsaandother largefixturesof the
home,consumerareinvestingn versionsof theseproductsthat are
more artful andsuitedto expressinghe uniquequalitiesof their home

style.
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TheTourismTrenddan PostPandemi@ra

Briefing:Diving intdhe emergingrends withinthe tourismspacefocusing orinnovationsvithin the hotel spaceincludingookingat the integrationof

. technologyijnnovationsn checkin, andtrendsin hotel experiences.

""" Haaga-Helia Takeaway:Withthe pandemicomingto anendandconsumerstartto emergeout of their hometo travelagainmanyarelookingat new experiences ia
safeyet adventurousnanner.Thisreport highlightghe stridesthat the hospitalityndustryhavetakento meetconsumemneeds Curatedravel,unique
housinganddigitaltransformatiorhaveall beenenhancedr transformed fopostpandemidactics.

TopInsights

Proximity Escape Brandsare launchindpcalvacationsndcuratedexperienceduringCOVIEL9

Trend- Astravelinghassubstantially subsideduringthe ongoingpandemicjprandsin the travelandhotelindustry ardaunchingspecialdiscountscontests,andoffers foruniqueexperiencesn one's vicinityWith
features focusing@xclusivelyn wellnesstheseinitiativesare boastinga shortterm change opace foranindividualor asmall group.Insight- Due tothe government'sorders,pertainingto healthand safetyduringthe
COVIEL9 pandemicmanyindividualshavediligentlycancelledallnon-essential travgblansandremainedsociallydistantat home.As timegoes onconsumersare becomingmoreandmore restlessin their personal
™ quarters,especiallyf they share aspace witfamilyor roommates.Recognizinthat they needa changeof pace,manyindividualsare opting-in for shortescapes [continuednline]

A,

EclecticOvernight P2P hospitalitpompaniesffer moreunique pne-of-a-kindhousingptions

Trend- Seekindo createmore personalizedvernightexperiencesP2Photel rentalslike Airbnbare expanding theioptionsto includeunique,outsidethe-box optionsfor guestslookingfor somethingalittle bit different.
Movingbeyondjust minimalisaestheticsandhigh-enddecor, alternativ@ptionsareemergingthat speakto morekitschy,nontypicalovernightstays. Insight- Thegrowth of the hospitalityspacehas coincideavith the
growingconsumerdesire forone-of-a-kind experiencesThisdesireisfueledby social media'smfluenceon consumergwhere the mostvisuallyinterestingexperience@ndadventuresare ableto gaintractionamong
peers.Thus,travelbrandsthat are ableto facilitateuniqueexperiencesor touristsare ableto gainanadvantageparticularlyamongyoungerdemographics.

Digital Companions DigitalplatformskeeptravelersinformedduringCOVIEL9

Trend- Airlinesandairportsare launchingligitalplatformscontainingnformationfor travelers Theaimisfor these platformgo house themostcurrentinformationregardingCOVIEL9, suchasrules,requirements,
testingoptionsandaspace taecordtest resultsandvaccinatiorrecords. Insight- With changingravelpatternssincethe rise of COVIEL9, it's moreimportantthaneverfor consumergo be keptabreast oimportant
rulesandinformationwhileon the go.As rulesurrounding socialistancingtestingandquarantineare continuouslyevolving travelerscanfind it toughto keepup with pertinentinformationasit arises.Quickaccesgo
thisinformationwill continueto be relevant,as therules surroundingravelarelikelyhereto stay.

i i L e | p i
PostPandemicTourist : - o ostPandemicHotel
VideoGameThemedHotels § ModernHotel Makeovers : Concepts
FocusedPubs AtariWillo GamincHotel 3 : = B p
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ThelLondorEyePubHasan in Phoeniwith ARandVR : 2
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ProximityEscape
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Trend- Astravelinghassubstantiall\subsidediuringthe ongoingpandemicprandsinthe travelandhotel industryare launchingspeciadiscountscontests, anaffers for unique
experiencesn one'svicinity. With featuresfocusingexclusivelynwellnesstheseinitiativesare boastinga short-term changeof pacefor anindividualor asmallgroup.

Insight- Dueto the government'sorders,pertainingto healthandsafety duringhe COVIEL9 pandemicmanyindividualavediligentlycancellecallnon-essentiatravel plansand
remainedsociallydistantat home.Astime goeson, consumersarebecomingmore andmorerestlessntheir personaluarters,especiallyf they sharea spacewith familyor

roommates. Recognizitigat they needachangeof pacemanyindividualsare opting-in for shortescapeshat areconvenientsafe,andnearby.
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ScientificStay L AB@ |sew
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Trend- Luxurytravelbrandsare knownto rely on uniqueactivitiesto attract travelersand,mostrecently,the emphasisasfallen on sciencebackedexperienceshat combineeducation
andwonder.Hotelsare partneringup with scientisteandexpertsto deliverinvolvedandcollaborativeexplorationsof surroundinghature.

Insight- Whengoingon vacation contemporaryconsumerften look for activitiesthat they canenjoyat their destinationandmuchof this searchis motivatedby curiosityandthe need
to escapdrom the mundaneln this space manyare prioritizingactivitiesthat will allowthemto learnand/or experiencesomethingnew. Thisdemandis usuallydrivenby a desireto
enrichone'slife andwhenthisis satisfied consumerdeel inspirecandenergized.

MassiveHotel Aquariums EducationalStargazingHotel Experiences StargazindHotel Experiences Adventure-EncouragingExperiences
FourSeasonResortHualalaiBringsNew Hyatt Regencivaui Resortand SpaBoastsa New TheKimpton VeroBeachHotel & SpaOffers Hyatt Hotels CorporationAnnouncest0+Unique
Experiencego the Fore Package Stargazingon the Sea "Explokcations’
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EclectidOvernight | AB@ |
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Trend- Seekindo createmore personalizeavernightexperiences, P2#otel rentalslike Airbnbare expandingheir optionsto includeunique,outsidethe-boxoptionsfor guestdooking
for somethingalittle bit different. Movingbeyondjust minimalistaestheticsandhigh-enddecor,alternativeoptionsare emergingthat speakio more kitschy ,non-typicalovernightstays.

Insight- Thegrowth ofthe hospitalityspacehascoincidedwith the growingconsumerdesirefor one-of-a-kind experiencesThisdesireisfueledby sociaimedia'sinfluenceon
consumergwhere the mostvisuallyinterestingexperiencesindadventuresare ableto gaintractionamongpeers.Thus travel brandsthat are ableto facilitateuniqueexperiencedor
touristsareableto gainanadvantageparticularlyamong youngedemographics.

BrandedVehicle

RentalPromotions
TheOscarMayer
Wienermobileis Available
for Rentalon Airbnb

SupersizedPotato

Hotels
. . . . . X YouCanStaylnsidea
ExpressiveRainbowlnspired Abodes OvernightTravelExperiences OvernightMuseumStays GiantPotato Airbnbin
BigBitis aWhimsicalRentableApartmentin AirbnbJustLaunched 'AirbniAdventuresfor Airbnbis AllowingTwoPeopleto Spendhe Night Boise,Jdaho
Margate Old Town Ambitious Travelers at the Louvre
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yperLocalized ourism | AB@ | o

o’ CREATE THE FUTURE

Trend- Amidthe COVIEL9 pandemicconsumersre flockingto localtourist attractionsasawayto enjoythe landscapén their own country. Theseancludeeverythingfrom drive-in
musicfestivalsto localtoursandhotelvisits.

Insight- With socialdistancingneasuresstill beingrecommendedoy healthcareprofessionalsandenforcedin many countriesconsumersare unableto travelinthe way theycouldpre-
pandemicThepursuitof fun haspromptedmanyconsumergo explorelocalattractionsandtakeleisuretrips asawayto elevateboredomandsafely enjoyime with familyandfriends.

m e t n m ° ‘ p Air Ciroulation and Sanitization
Drive-in Festival at Mi
SafetyFocusedMuseum Toolkits
Isometric StudioHasReleased/isualGuidelinesfor Post
COVID

sawrday, June 13th
500 Bastrop

SafetyFocused Them®@arks
LegolandrloridaResortis Endinglts Nearly ThreeMonth

SocialDistancingParks Drive-In Music Festivals Shutdown
Precht'sMazeLikeOutdoor ParkUsesTallHedges TheMetamorphosisDriveln MusicFestivalWas
to EncourageSeparation RecentlyHostedin Houston
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PostPandemiclouristFocusedPubs

N :
| AB@ | #esee i TRENDHUNTER
\ CREATE THE FUTURE

TheLondonEyePubopenedatopthe world-famoustourist attractionoffering guestsinparalleledriewsof the Londonskylinealongsidea coupleof roundsof drinks.Thepubitselfhas
arefinedestheticthat featuresrich, woodenfurniture accentedbyred cushioninganddecoratedwith flowers. Thepubalsohasa dartboardfor casuakentertainment.Giventhe
attraction's443-foot heightandallglassexterior, theLondonEyePuballowsgueststo enjoya 360-degreeviewof the city.

Access tthe LondonEyePubisavailablehrougha 30-minutepackagevhichincludeswo drinksper guestanda souvenirenamelgincup.Thebaroffers BeefeaterGinaswell ascraft
beerandwine. Experiences the LondonEyePubcanbe bookedonthe LondonEyewebsite.
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LuxuryHotel SleepClinics

| AB@ | tewseis  TRENDHUNTER

TheMandarinOrientalGenevdaunchedaninnovativenewinitiativeto addresssleepproblemsthroughits sleepclinichotel packagesThe3-daypackageoffers luxurious
accommodationso two gueststhat includeaccesgo amenitiessuchasdailycreditfor the hotel'srestaurantandroom service complimentanyreakfastsandselectionof herbalteas
andpillows.

TheMandarinOrientalGeneva'sleeppackagedevelopedwith the CENASIeepclinic,providesone guestwith aone-nightstayin a VIPsuitefor the sleeptest aswellasround-rip
transportationto andfrom the clinic.Duringguests'stay,they canusethe hotel'sextensivenellnessesourcesijncludingagym,saunaandspa.At the endof their stay,the guestwho
underwentthe sleepclinicwill receiveasleepreport anddiagnosidasedon their results.TheMandarinOrientalGeneva'siewproductoffers consumeranessentiahealthservice
packagedvithinalavishgetaway.
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PostPandemiddotel Concepts | AB@ |t TéENDHUNTER

UKarchitecturestudioTheManserPracticehasreleaseda designconceptfor the postpandemichotel, creatinga blueprintfor whathospitalitybusinessemightneedto considetin
the future whenCOVIEL9restrictionsare lifted andpeoplebeginto travelagain.

TheManserPracticeemphasizethat postpandemichotelswill embracetouchlessaccesandwill limit in-personservicedike receptionistsfor example Akeyconcernfor guestswill
be cleanlinessindthe studiogoesasfar asto suggesthat consumerswill demand'one-way systemsandlarger roomswith inbuiltgyms.”

Inthe nearfuture, however, thepostpandemichotel needsto focuson limitinginteractionbetweenstaff andguestsandit cando soby implementing‘touchlesscheckin with
temperaturechecks[aswellas]doors [thatcanbe] openedusingsmartphones.”
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SwedistbedmakerHastencreateda SleepSpaHotelwitht 2 NIi d23 I €
Valordo Tempoluxurygroupsothat peoplecanexperiencehighquality
restlike neverbefore. Theexperienceputsanemphasion healthand
wellnesghroughsleepandit spotlights'the 2 NJbeRtfattressedo
aidboth physicabndmentalwell-being."

TheopulentSleepSpagoesaboveandbeyondprovidingguestswith
comfortableplacedo sleep,asthereareservicedike BedTalksthat
helpto provideeducationon sleepingoositionsandmore. Thosewho
loveto investin qualityrestwill be delightedby pillowmenus curated
musicplaylistsaandin-room channelswith videosfor sleephealth.Atthe
hotel,eachroomisuniqueandprovidesarestful experiencéor the
mindandbody.
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EtherealEcoConsciou®ceaniddotels | AB@ |t

o’ CREATE THE FUTURE

TheAnthénedfloatinghotel suiteisanetherealaccommodatiorfor travelersseekingo enjoytime awaythat isluxuriousyelaxingandeco-consciousThefloatingsuiteisappointed
with allthe essentiabmenitiesthat guestswouldexpectto havein their accommodationsncludingranquillivingspace a cozybed,premiumbathroomamenitiesandampleoutdoor
spaceTheunitfeatures acoveredsundeclon the roof that's perfectfor enjoyingwith friendsor for watchinghe sunsetwhilethe exteriorsidesof the suiteareaccentedoy a deck
that runsaroundthe entirety of the unitfor loungingout of the water.

TheAnthéneadfloatinghotel suiteisthe desigrwork of JeanMichel Ducancellef Anthéneaandboastsa solarpowereddesigrthat alsohascertified blackandgraywater stations.
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TravelFriendlyPowerStations L AB@ |t TREMDHUNTER

The'COMBOKIT portable power stationis a travekriendly solutionfor userslookingto stayconnectedwhenheadingout to their favorite locations Theunit boastsa 620Wh capacity
andis equippedwith atotal of nine outputsto work seamlesslyith anyapplianceor device Thecompactdesignof the battery packmeansit's readyto be carriedanywherewhilethe
wearresistant,dirt-resistantandweatherresistantdesignmeansit's readyto withstandexposureto the elements

The'COMBOKIT portablepower stationcanbe quicklyrechargedn aslittle as99-minutesandis alsocompatiblewith solarpanelsfor off-grid use. Thepower stationcomes invhite
andblackfinishoptions,andrespondgo the everincreasingheedfor outdoor-readypower solutions.
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PostPandemiirplaneCabins | AR@ | towseis  TRENDHUNTER

The'PureSkiesairplanecabindesignhasbeendevelopeday
PriestmanGoodeasarenderingof howair travel couldlookin a post
pandemiavorldto helpenhancehygieneandreinforcepassenger
safety.

Thecabindesignsncluderenderingof both EconomyClassand
Busines€lasswhichfeaturesanumberof innovativematerialsandthe
latesttechnologiedor enhancedcomfort. PureSkieZonessa
renderingof EconomyClassith dividingscreensveryother row for an
enhancedeelingof personakpacewhile PureSkiesRoomsmagines
Busines€lasswith afully enclosedspacethat'spairedwith full-length
curtains.

The'PureSkiesairplanecabindesigrhighlightssmoothlinesand
surfaceghat are easierto cleanalongwith U\-Ctechnologyto
eradicategermsbetweenflights.
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PrivateLuxuryLifestyleClubs | AR@ | towseis  TRENDHUNTER

Thisprivatelifestyleclub,dubbedthe FilterClub,islocatedin
PhiladelphiaPennsylvanieDesignedy M-Rad the clubis ownedby
DavidGustadtwho drewfrom hisexperiencen hospitality. Heteamed
upwith otherindustryworkersto create al36,000squarefoot, leading
edgetechnologylifestylespacewith hisprior knowledge.

Thespaceisanintersectionbetweenwork, wellnessandsocialin a
modernistambianceFilterClubtakesthe placeof the former
MarketplaceDesigrCenterwhileretainingthe structure'shistoric
exterior. Featurind4expansivguestrooms, theclubboastsstunning
interior finishingsanddesignsincludingcollaborationswith Studio
FrazamndFuryDesigrinc.Equippedvith urbangyms travelerscan
chooseto workinthe club'sflexibleopenworkspace®r its more
privateoffice suits.

European Union
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TourismFocusedElectricSubmersibles
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N\ CREATE THE FUTURE

U-BoatWorx,the Netherlandsbasedsubmersibleompanythat caused literal andfigurativesplashwith the adventof its 'CruiseSub'tourist vessel, isowintroducinganexpanded
andupgradecelectricsubmersiblén the form of the 'Nexus.'

Availabldn eightseaterandsevenseaterversionsthe 'Nexuselectricsubmersiblés capableof toleratingdepthsof upto 200m.Equippedvith a pressureresistantlithium-ion battery
pack,thissubmersibleanhandleupto 18 hoursof operationon afull charge, andssaidto be ableto attainatop speedof three knotsthanksto its arrayof 10thrustersthat generate
6.4kilowatts.

Otherinnovationghat are visiblein thiselectricsubmersibléncludean enlargechatchfor easyentry andexit, aswellasaninterior desigrthat aimsto provideunhinderedviewsin all
directions.
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Autonom Isinfectin
utonomousDisinfectingRobots | AB@ o

N\ CREATE THE FUTURE

LG'disinfectingobot ispreparingfor the currentworld, as wellasa
postCOVIDwvorld, presentinganautonomousobot that cancreatea
germifree roomin amatter of minutes.Makingits debutat CE®021,
thisdeviceissetto serveasasolutionto hightraffickedareas like
schoolsrestaurantsor hotels.

Accordingo the brand,the autonomousobot hasthe abilityto
completelydisinfectaroomin just 30 minutes,providinginhabitants
with peaceof mind.Accordingo LG'SBusines$olutiondJSAvice
presidentMichaelKosla, "Aigherlevelof disinfectionisgoingto
becomethe newcustomerexpectationin the newcontactlesseconomy
wherewe nowall live,work, learn,andplay".
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HygieneFocusedravelKits | AB@ |1setes TiENDHUNTER

Ayearago,atravelermighthavepurchasedtravelkit full of comfortfocusedessentialdikeinflatableneckpillowsandearplugshutin responseo aglobalpandemictravelkitsare
beingreworkedwith afocuson safetyandhygiene TheTravelSafePortableHygieneKitwasdevelopedy EnviraPointincludeshe newessentialdor travellike multiplepairsof
disposablgloves,asmallbottle of handsanitizeranddisinfectantalcoholwipes.

Thekit wascreatedin responseo the fact that eventhoughmostpeoplearen'tthinkingabouttravel, theywill wantto be preparedto take personaktepsto reducethe infectionrate.
Asthe newnorm seespeopleusingface masksantibacteriawipesandhandsanitizersn dailylife, travelersare beingintroducednewnewessentials.
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Tourismindustrycasesandbusinessnodels

Briefing: Thisreport divesinto howtechnologicainnovationsarebeingadaptedtowardsthe tourismindustry.

= Takeaway:With the rapiddevelopmenbf technologyandintroductionsof conceptssuchas theMetaverse, NFTandWeb3,variousconsumerfacing

L Haaga-Helia industriesare impacted@ndaretherefore workingo seehowtheycanintegratethistechnologyinto their productsor servicesFromthis, we seevarious
solutionswhichtackledifferenttravelandtourismaspectssuchasplanningfranslationrandmore. Thesecaterto andkeepup with consumerstvergrowing
curiosityandexpectatiorfor convenience.

TopInsights

Vow) Trend- Atface valuetechnologiedike the Metaverseor NFTsseemantitheticalto the travelindustryin that they challengéhe value ophysical ovedigital. Howeverecentdevelopmentsn the tourism industryshow

- ;A‘ m Web3technologies addindelightandconvenienceo variouspartsof the journey,from bookingo anin-personexperience.Insight- Web3is definedasthe nextiteration of the Internet; it focuseson decentralizatiorvia
“ASe oS the Metaverse NFTsandtokenbasedeconomicsThisshift in technologyis slowlyimpactingvariousconsumetfacingindustries,thoughfor now, in small,experimentalvays.Thetourism industryis one ripefor
disruptionconsiderindrow muchnecessarchangeit's sustaineddue to the pandemic Specificallythis industryis more open to technologicaandnon-physicalcontinuedonline]

SR, s | . . . N . .
A_‘a ln @3 Web3Tourism Thetravelindustryisbeginnindo integrateaspectsof a decentralizedhternet
o 1

Al Travel Atbasedravelplanningappstakesomeofthe workout of traveling

Trend- Smartplanningappsfor travelersare becomingmore popular, particularlys pandemiepromptedtravelrestrictionshavelifted. Now, consumersre ableto createcustomizedtinerarieswith the help ofAtbased
appsthat giveusers aetter ideaof localofferingsandgeographies.Insight- Theuseof smarttechnologyto streamlineaspectsof consumersliveshasresultedin peoplebeingableto organizetheir time more effectively,
andin awaythat's personalizedo their exactinterests.Theconveniencehat predictivetechnologyoffers consumerss a majordraw, resultingin everythingirom dailyritualsto infrequentevents likeravelbeingmade
easierwith the helpof Al.

App-BasedGuide Appbasedravelandactivityguidesprevailaspandemicestrictiondift

Trend- As weenter a postpandemicworld andtravelrestrictionslift, appbased traveandactivityguides ardecominghe norm. Thesedigitalguideactivationshelptravelersexplorethe worldwhilelimitingtheir contact
with tour groupsto remainmindful of the ongoingylobalhealthconcerns. Insight- Consumersire eagerto travelnow thatthe globalvaccinatiorrate againstCOVIEL9 hasincreasedandrestrictionslifted. However,
travelersare maintainingsomepandemieinducedhabits,such adindingconvenientandonlinealternativeso certainactivities.Thetraveland hospitalityindustryis leveragingapptechnologyto accommodatenew
consumerhabitsandcontinueofferingguidedservices.
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FuturisticDubaiDiscoverjMuseums | AB@ |t

N\ CREATE THE FUTURE

TheMuseumof the Futurehasbeendesignedy KillaDesigrasa
destinationfor thosecuriousaboutpast,presentandfuture
technologiego helpthem experienceghemin animmersivemanner.
Situatedn Dubai the museumwhisksguestsawayseveraldecadesnto
the future or showsthemwhat life waslike hundredof yearsheforeto
offer arangeexperiencescrosshe spectrumof technological
innovation.Visitorscanevenvirtuallyvisitthe Amazorrainforest,
explorethe vaultof life or takealookat the DNAlibrarywhere
thousandof speciesanbeobserved.

TheMuseumof the Futureconsistof three mainareasincludinghe

LT . h —1... 4
buildingitself, the voidandthe greenhill, whichencouragegueststo '- b

exploreeverythingthe experiencehasto offer. o : Bl S
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Airport AuthenticationTechnology | AB@ | s

N\ CREATE THE FUTURE

AbuDhabiAirportshasintroducedadvancediometrictechnologyin
orderto validateaLJ & a S idehtfyEdéghfacialrecognition By
implementinghistechnology airportscanreducewaitingtimesfor
boardingpassesandpassporichecks Smartcameraswill work to
captureanimageof anindividualandconfirmwhetherthey are who
they claimto be on their identification.

Thischeckwill clearthe individuafor travelwithout the needfor
humaninteractionat anairport desk.Thisinformationisthenused
beforeboarding soconsumersio not haveto reproducetheir
documentatiorto fly. Thetechnologyis currentlybeingtestedat the
UnitedStatesCustomsndBorderProtection(CBPJacilityat AbuDhabi
International Airport.

JamalSalemAl Dhaherimanaginglirectorandchiefexecutiveofficer of

AbuDhabiAirports,said:a 2 &elookingforwardto leveraginghis
holistichiometrictechnology.Theprojectwill commenceat AbuDhabi
InternationalAirport andthentransferto the newMidfield Terminain
the future aswe continueto be committedto enhancinghe airport
serviceandS E LISNA Sy OS o¢
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DigitalDuty-FreeCatalogues | AB@ |t TéENDHUNTER

AnewpartnershipbetweenTappooDutyFreeand SkyBuygromotesduty-free salesandtravelretail to internationalpassengersas theisland'sourismindustryrecovers With the
SkyBuyspp,internationaltravelerscanbrowseduty-free andtravelretailinventorybefore or duringtheir journey.Oncepurchasesire made,shoppersanpickthemupat the store's
cashiemwithout waitinginline.

Theexecutivedirector of TappooDutyFree KaushaTappoodiscussedhe importanceof digitalstrategiesvhenit comesto attractingnewtravelers.d 2 &eproudto beworkingwith
{1@. desadne O O StkeSKkyBlUgblatformto talk tocustomers iranewwayandhavea better understandingf their shoppingoehaviourswill be afantasticopportunity. We
will alsoutilisepromotionsasthey are akeypart of our strategy,with aparticularemphasinliquorandO02 Yy FSOG A 2 Yy SNE d ¢

Duty Freee
Collection Point
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SolarEnergyCapturinglents | AR@ | s miShomuTer

TheJackenkightTentAlRisa solutionfor avidcamperso support
extendedivingin outdoor environmentsvithout havingto leaveallthe
comfortsof homebehind.Thetent wasshownoff at CE2023,and
boastssleepingspacefor four to five peopleandasaninflatableframe
that'sselfsupportingwith aflameretardantandwaterproof PVE
coatedfabricfor the exterior. A seriesof solarpanelsextendout from
the bodyof the tent to captureupto 1,200Wof power duringhe day,
whichcanbe storedin electricitystoragemodulesfor usebeyondthe
daylighthours.

TheJackenLightTentAlRcouldhelpto greatly enhanceff-grid
capabilitiesandevenallowsthe extendingsolarpanelsto be usedas
awningdor expandingutdoor livingspace Thetent isexpectedo be
availablecommerciallywithin two years.
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GameBasedlourismCampaigns
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TourismirelandtappedgamestudioUbisoftto useAssassin'€reed
Valhalla'sipcomingWrathof the Druidsexpansionn its tourism
campaignTheunlikelycollaborationis showcased ia 38-second
promotionalvideothat alternatelyblendselementsof the videogame
with realshotsof Ireland'sopography Thevideois marketedtowards

videogamefans,andyoungerconsumersasTourismirelandlooksto /
enticeanewdemographicThecampaigrwill alsotap popularvideo
gamestreamerdo increasethe brand'sreachandengagement.
Thegamefootageistakenfrom the Wrathof the DruidsDLCreleased ( : R E E D

onMay 13th,2021.Theexpansiorio Assassin'€reedValhallaseesthe |

Vikingprotagonistsailacrosshe seato earlylreland.TheWrathof the
DruidsDLGallowsplayersto visiticoniclrishlandmarkdike the Giant's
Causewaythe Hill of Tara,andDarkAgesDublin.

Explore Viking Ireland in

) WRATH OF THE DRUIL
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VideoGameThemedHotels

euro-emotur

AtariWill Opena GamingHotelin Phoenixwith ARandVREXxperiences

Atarirecentlyannouncedhat it will createvideogamethemedhotels
inthe UnitedStates Thefirst locationwill be locatedin Phoenixandit
will openlaterin 2020.Atari alsoindicatedthat the other hotelswill be
locatedin LasVegasPenver Chicagdustin,Seattle SanFranciscoand
SanJose.

ThePhoenidocationwasdesignedy ShellyMurphyandNapoleon
Smithlll,from GSDOGroup.Thevideogamethemedhotelswill feature
variousVRandARexperiences, andill alsobe ableto actasanesports
venue. NapoleorSmithlll spokeaboutthe designof the hotel,& 2 K Sy
creatingthisbrandnewhotel concept, weknewthat Atariwouldbethe
perfectwayto giveguestshe Wy 2 & andreti® médtsY 2 R Sloal” Q
andfeel we were goingfor."
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AguaticEnergyHarvesting-loatingHotels | AB@ o

o’ CREATE THE FUTURE

The'EcaFloatingHotel' isa futuristicfloatingaccommodatiordesignedy the Hayri AtakArchitecturalDesigrStudio(HAAD Shhat isfocusedon offering a breathtakingguest
experienceaswell asecobenefits.Thehotelisdesignedor Qatarwhereit wouldflat onthe waterto offer 152roomsfor guestsalongwith ampleamenitiesthroughout. Thesystem
wouldmakeuseof a DynamidPositioningsystemto stayin place whilealsopassivelgapturingenergyfrom the naturalflow of the water.

The'EcaFloatingHotelisfurther enhancedwith 55 vawtaumodulesto capturethe energyof the windin a designconsciousnanner.Thehotel isexpected tde readyby 2025and
identifiesthe waysaccommodationgre beingcreatedwith a strongerattentionto the environment.
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InstantVVacationRentals curo-emotur

NextPlaylechnologiesnc.Partnerswith Fareportaffor AirlineUpgrades

NextPlaylrechnologiednc.,atechnologysolutionscompany and
Fareportalatraveltechnologycompanyhavepartneredto integrate
the NextTripConNextion®ookingsysteminto CheapOairThistravel
agencyoffers consumersheapandlastminutetraveldealsfor
worldwideflights.Withb S E (i thélg,GhéapOaiwill allowtravelers
to searchpook,andconfirmreservations fronalternativelodging
rental properties givingthemthe tools necessaryo bookair, car,and
eventpackagesimultaneously.

& ¢ Ehfityto instantlyconfirmvacationrentalsisarealstepforwardin
conveniencdor CheapOai® dza (i 2 ¥t&ddBIenACusanoCoCEO
andCFQat Fareportala o Théhorédredsof travel agent@ndmillions

of travelcustomerson our platform nowhavemore choicedo create

the perfecttravelpackagendcreateextraordinantravel S E LIS N&A Sy
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Accessibl€harterBookingApps | AB@ |estein  TRENDHUNTER

FLYJETS&debutinganewmobileappandautomatedscheduling
systemalongwiththe WC [ |, / I d&nd@WCR I, NDRarSsCP , W9 ¢ {
newsystemallowsconsumergo utilizeautomationandtechnology
enablednetworkeffects inorderto showtravelersaffordablecharter

rates andx S Y [£J& @is€ounts Similarto atwo-sidedmarketplaceand
searchengine the platform allowsAircraftProvidergo uploadflight
availabilityinformationsotravelers carselectandbookspecificaircraft
androutesinrealtime.

AdditionallythroughFLY Greerilyerscanpurchasecarbonoffsetsand
tracktheir FLYReward5ELYJETS alsasplansto expandthe FLYGreen
systemto includeelectricflight, sustainableviationfuel, andmore eco
friendlyinitiatives.Tomanagegroup bookingpportunitiesandd A Yy
networkemptylegmatchups,"the FLYCalenddeature actsasa
volumeaggregator.
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SpacelourismTravels

LAB@ |mssten TENDHUNTER

WorldView,a spacetourismcompanyunveileda balloonspacecraft
designeddy PriestmanGoodeThecapsulewill fly passengerso the
edgeof the Earth'satmosphereusingagiantballoon.Thefirst
passengeflightsare setto beginin 2024.

Prospectivpassengerbavealreadybegunbookingtheir slotsand
makingdepositpaymentsor the commerciakpaceflightTheballoon
spacecrafisdesignedo belifted by azeropressurestratospheric
balloon.It will rise 30,000metersabovethe groundto allowpassengers
to seethe Earth'scurvature Passengerwill alsoviewthe thin blueline

of the atmosphereandthe darknes®f the surroundingouter space.
Thespacepodis shapedike a hexagonlt offersenoughspacefor eight
passengersndtwo crew membersin a climatecontrolled, pressurized
environment
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MetaverseTechnologysoftwares —
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N’ CREATE THE FUTURE

MeetKai,a Conversationalhl andmetaversecompany hasofficially
launchedVeetKaiReality MeetKaiMetaverseEditor,andthe MeetKai
CloudAtechnologiego streamlinethe metaverseexperiencewithout
the needfor expensivéhardware MeetKaiRealityisa brandnew
softwareplatformthat enablegpeopleto digitizerealworld

environmentsandinstantlyproduce3-D reproductionsusingmobile I'k ;
devices. mee ‘ Ql

Sophisticatediools, virtual construction andspacecreationare made
simplewith the MeetKaiMetaverseEditor.With the helpof MeetKai's
editor, anyonemay createmetaversematerialandcollaboratewith
othersinreaHime, simplifyingndividualandbusinessnetaverse
projects.

a « OubviBiBnandmissionfor MeetKaiisto deploythesecapabilities
to the massedy offering groundbreaking@ndaffordablesolutions,
accessiblérom webbrowsersandanydeviceg like phonestablets,
computers)argescreensnot just VR¢ availableanywherein the world
for greaterimpactandbetter livesfor | t daifV¥eiliDai,MeetKaiCo
FounderandExecutiveChairwoman.
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SpacelourismCapsules

euro-emotur

'SpacePerspectiveis Chargings125,000for Tripsonits Spaceshipleptune

'SpacePerspective the Floridabasedspacetravel company,
announcedhe finalizationof its upcomingspace travetapsulethe
'Spaceshipleptune. Thisisalargesphericatapsulewvith separated
compartmentsgeachwith awindowlookingoutwardinto spaceThe
smallcapsulewill be raisedup by a balloonthat ismanymultipleslarger
thanthe capsuldtself, similarto a hot-air balloon.

SpacePerspectivénasbegunsellingticketsto the public,providing
curiouscustomerswith the opportunityto enter outer spacefor a brief
time. Eachticket costs$125,000JSCfor a20-mile-highflightinto space
that providesfull 360-degreeviewinganglesof asfar as450milesaway.
Thismeanseachtravelerwill getto seealargeportionof the earth

from outin space Asof now, approximately900ticketshavebeensold,
bookingtripson the spaceshiphroughto 2025.

Accordingo SpacePerspectivethe Spaceshipleptuneiscarbor
neutralandisa sustainablanethod of deliveringorbitatheightflights.
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marketingnd TrackingConsumeBehavior

Briefing:Here, welookat consumeibehavioresearch andrackingacrossndustrieso uncovetthe latesttrends.
Takeaway:Consumerfokfor productsthat canbe seamlessintegratedinto their routinesacrossrariousspacesncludingheir health fitness payment,
babymonitoringandmore.Brandsare thereforeintegratingseamless solutioriesroughwearablesandother technologyhat involvesensoryand

-
s Haaga-Helia
movementrackingin variousvays.Thesesolutionsare developingvith new iterationgaily- andwill continueto do soacross industryidespaces.

TopInsights

Trend- Smarthome hubsare now beingdesignedasadditionalwaysfor consumergo keeptrack of varioushealthrelatedmetrics Thesehubsare offeringeverythingfrom medicationmanagemento sleeppattern-
tracking Insight- Consumersire increasinglyelyingon technologyto help them maintaintheir health and fitnessroutines,which hasbeenacceleratedoy factorslike havingto maintainfitnessoutsideof the gymin
recentmonths Thisshift in consumerbehaviourhaspeoplewantingproductsthat canbe seamlesslyntegratedinto their routines,but helpmotivatethem to pursuenew goalsat the sametime.

F ’ HealthHub Smarthomehubsprioritizethe healthof thoselivingwithinthe household

GestureKiosk Gesturecontrollednterfacesusehandtrackingtechnologyo reducehealthrisks
Trend- Retailand entertainmentindustriesare optingfor gesturecontrolledkioskinterfacesto enhance thaiserexperiencewithout contactrelatedhealth andsafetyrisks.Handtrackingtechnologyregistersthe user's

movementto allowtouchlessscreen navigationdnsight- Amidstthe ongoingpandemicconsumersare waryof hightouchzonesdueto the healthrisksthey pose.Whilein-personrestrictionsare lifting in publicspaces,
consumersarelookingfor newwaysto interactwith retailandentertainmentproductsthat mimicthe safetyof avirtualsetting.By digitizindgprickandmortar spaceswith touchlesstechnology, consumerare more likely

to feel safethroughouttheir shoppingexperiences.

ReactiveNursery Babytoysandmonitorsreactto babiesheedsnthe moment
Trend- Nurseriesare beingdeocoratedwith toys andbabymonitorsthat are ableto detectandrespondto babies' behaviors ithe moment.Examplesn this space includéoys thatsensewhenbabies cryndplay

soothingsoundsin response. Insight- Parentsand caregiverso newbornstend to havea lot on their plate, particularlyashouseholdsvherealladultswork are more common.Torelievesome parentatiuties,someare
turningto technologythat helpsto teach,soothe,and/or generallymonitor their childrenin orderto makeraisinginfantsslightlyeasier.

AccessibleFithessFocused

En:otitonDetectionusic Smartwatches Style(;ongciousHealth HealthSensin(Earbuds
atents TheMoto Watch70Tracks TrackingRings _ g TheAnkerSoundcoréiberty4
TheOuraRingGen3Horizon Earbud#onitorthe Heartbeat

Spotify'dNew PatenAimsto
Understané User'sEmotions

SportsandMore
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HealthHub
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N\ CREATE THE FUTURE

Trend- Smarthomehubsare nowbeingdesignedasadditionalwaysfor consumergo keeptrackof varioushealthrelatedmetrics. Thesehubsare offering everythingfrom medication

managemento sleeppatterrracking.

Insight- Consumersreincreasinglyelyingon technologyto helpthem maintaintheir healthandfitnessroutines,whichhasbeenacceleratedyfactors likehavingto maintainfitness
outsideof the gymin recentmonths.Thisshiftin consumeibehaviouthaspeoplewantingproductsthat canbe seamlesslyntegratedinto their routines,but helpmotivatethemto

pursuenewgoalsat the sametime.
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SmartAssistant
TelehealthFeatures

= Zgok?gusstgms All-in-One Health VaccinationFinding
P Y TrackerHubs SmartAssistants
Thewaveew:-1 The'Aware' Domestic AmazonAlexaUsersCan
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Trend- Retailandentertainmentindustriesare optingfor gesturecontrolled kioshnterfacesto enhancethe userexperience withoutontactrelatedhealthandsafetyrisks.Hand
trackingtechnologyregistersthe user'smovementto allowtouchlessscreennavigations.

Insight- Amidstthe ongoingpandemicconsumersarewary of hightouchzonesdueto the healthrisksthey pose.Whilein-personrestrictionsarelifting in publicspacesconsumersre

lookingfor newwaysto interactwith retail andentertainmentproductsthat mimicthe safety ofavirtualsetting.Bydigitizingorickand-mortar spaceswith touchlesgechnology,
consumeraremore likelyto feel safethroughouttheir shoppingexperiences.

\!

TouchFree GestureControlled Doors

TOUCHLESS TheKinetic Touchles8.0Systenis Intuitive to Use

WearableTechnologyGesture CESNEERSEE QelulEns

Contactles82BKiosks PepsiCdebutedNew Touchlessvienu GestureTechnology
Controllers imageHOLDERSwncheda GestureControlled
The'VANZYWearableMouseWorkswith Any TouchlesKiosk

Device
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EmotionDetectingMusicPatents | AB@ | tussteie  TRENDHUNTER

Spotify'snewpatentwill allowthe musicstreaminggiantto curate
musichasedonthe listener'semotionalstate. Spotifyfiled for this
patentthree yearsago,but the newsof its approvalhasjustbeen
announcedAccordingo the filing, thiswill allowfor the serviceto .3
listenfor & A y (i 2 gties$ rhy2hyhandthe likesof unitsof & LIS S OK X §
essentiallyfiguringouth & S Y 2 Gtdte2gg¢riddr,ageor accent"” With
thisinformation,the servicecanoffer amore personalize@pproacho
curation.

Thismovespeakgo the increasingpowerof technology andits
premeditativeabilitythat'sreplacingareactionaryone. Whilethe
patentwasapprovedit isstillunclearhow, when,or if Spotifyplansto
implementthesechanges.

3 6 Popularity 1T e 9 Related

Activity IR TEHTDOOREnn @ 4,409TotalClicks
SCOI’e ™ Co-funded by
Freshness I 111NN NENENNETNEN] '+ URLHuNt.to/445861 the COSME  programme of the 57

European Union



https://www.trendhunter.com/id/445861?ak=cr_8a91fcb86e646147be230ce41574a

Seamles8iometricPaymentlools curo-emotur

Mastercards Testinga NewFaceScannindg?aymentSolution

Mastercardhasannouncedhat it is currentlytestinga biometrictech
innovationdesignedo let consumersnakepaymentsusingjust their
facesor handsat checkouts

Thenewtool leverages faciakcognitionandfingerprintscanning
technologyto enablecustomergo authenticatetheir paymentswithout
the needfor acardor phone.Sofar, thenewtool isbeingimplemented
infive StMarchegrocery storeén BrazilIf successfulMastercardhas
statedthat it will roll out the newtechnologyin more countriesoverthe
courseof the nextyear.

& ! thefresearchthat ¢ S Qd@righastold usthat consumergove
biometrics... theyvantmakinga paymentat astoreto beasconvenient
asopeningtheir phone,"explainsijayBhallaa | & it S NO | NFofa LIN a F
cyberandintelligence. ]
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