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1. Introduction

1.1. WP6 deliverable and scope
In line with the overall goal of the Euro-Emotur project i.e., boosting the
recovery of tourism Small and Medium Enterprises (SMEs) through
digitalization, communication efficiency and innovative new products, the
specific objectives pursued by Work Package (WP) 6 on Communication
& Dissemination are the following:

Reinforcing awareness about digitalization within the tourism
industry with a special focus on digitalisation through emotions.

Fostering capacity building and skills to make easier the digital
transformation process and improve the knowledge and use of new digital
technologies for our target groups in the tourism sector (SMEs, service
providers, tourism regions, public authorities, clusters, etc).

. Communicating the project Hub as an innovative, cross-sectorial,
and useful network to boost the recovery tourism sector through
digitalization.

Creating a critical mass of interest in digitalization through
emotions.

. Generating a high social media impact.

Fostering the project dissemination not only to scientists but also to
the tourism industry, public authorities, stakeholders, and civil society.

. Transferring results and communicating innovation and smart
tourism solutions to SMEs, destinations, academics, and citizens.

Analysing the improvement in the uptake of digitalization and new
technologies to enhance competitiveness advantages, image, and
reputation in the tourism market.

The Final Conference event was organized to achieve the above-
mentioned objectives and enhance the project diffusion. The present
deliverable D6.9 Final Conference Plan aims to:
e Detail the different stages of the event planning carried out by the
consortium members.
e Describe the event’'s impact in terms of the assistance registered and
its effect on the website traffic and social media.
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2.Final Conference Event

2.1 Final Conference Event Planning

The Final Conference Euroemotur's communication began with a public
Save the date announcement approximately two months in advance of
the event. Refer to Figure 1, Figure 2 and Figure 3 to see the posts

published the 15% of October 2024 on the Euroemotur’s social media.

Figure 1

Final Conference Instagram - Save the date.

. euroemotur

. euroemotur We present the final event of Euro-emotur! &

euro-emotur

As a spoiler, it will take place on December 3 and 4. We will give
you more information soon!

Save the date! @

CLOSING EVENT! #Euroemolur #COSMEprogramme

8sem

Ver estadisticas Promocionar publicacion

CISET L [ oQvY [N

. !j_%lfs_lh:l} " ETOA n :2::':_. po— A Les gusta a aegeanoutdoors y 5 personas mas.

15 de octubre

© Agrega un comentario.
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Figure 2
Final Conference Facebook- Save the date.

EuroEmotur
a

We present th

euro-emotur n:}:

DECEMBER

Save the

#Euroemotur #COSMEprogramme

o0 »

Figure 3
Final Conference LinkedIn- Save the date.

Par Idaira Bargo = 15/10/2024 e

We present the final event of Euro-emotur! &

As a spoiler, it will take place on December 3 and 4. We will give you more

information soon!

#Euroemotur #COSMEprogramme

Mostrar traduccion
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Furthermore, as seen in Figure 4, Turismo de Gran Canaria, who played a
central role in the Final Conference organization, published on their official
website an announcement for saving the date.

Figure 4
Save the date Turismo de Gran Canaria

# News Transparency v Sustainability v Analysis v Administration v Promotion v Newsletter ovB Q

Professional area » News

Gran Canaria will host the Final Conference of the EURO-EMOTUR project
on December 3 and 4, promoting the digital fransformation of tourism
SMEs

November 11, 2024

Gran Canaria Tourism is organising this event, which will take place at the Playa del Inglés Island Tourism Centre over two days, during which the Consorfium’s pariners
will meet with the island’s tourism sector.

The island’s promotion entity is the main pariner of this European Project led by the University of Las Palmas de Gran Canaria (ULPGC) through TIDES, the Insfitute of
Tourism and i ic D and its Emotur laboratory, and which also includes leading pariners in the fourism sector such as ETOA, NECsTouR,
Haaga-Helia and CISET.

Evento Final
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The official invitation was designed to be diffused across social media and
in the list store and sent by MailChimp. See the Final Conference Official
Invitation in Figure 5.

Figure 5
Final Conference official invitation

eUuro-
emotur B

Final Conference
European Project Euro-Emotur

Join us to discover how to boost
the digitalization of tourism SMEs

SAVE THE DATE
DECEMBER 4TH, 2024, 08:30 AM

o + Centro Insular de Turismo. Avd. E.E.U.U,, Avd. de Espaia, s/n,
35100 Maspalomas, Gran Canaria.
« YouTube Live Streaming.

Streaming: 2 m/li 1P 1) Forms: h : //f 1 fp7

A B B, @22 ETOA CISET M.
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To be able to predict the possible number of assistants, a Google Forms to

confirm the assistance was launched and published in several
communication channels, for instance, in the Euroemotur Linkedln with
the official invitation, as seen in Figure 6.

Figure 6
LinkedIn post with the official invitation

Euroemotur
342 seguidores
2 semanas » (@

Join us for the EURO-EMOTUR Final Conference on December 4th — the culmination of
3 transformative project shaping the future of tourism!

The registration form is now open, and spaces are limited. This is your chance to
connect with key industry leaders and immerse yourself in discussions on emotional
and sustainable tourism experiences.

T Date: December 4th
© | ocation: Insular Tourism Center, Gran Canaria
Registration is open now! https://Inkd.in/dfvgfPu3

We will also be streaming the event, and you can watch it
here: https://Inkd.in/dSYQZdQj

Mostrar traduccion
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Final Conference
European Project Euro-Emotur

Join us to discover how to boost
the digitalization of tourism SMEs

SAVE THE DATE
DECEMBER 4TH, 2024, 0830 AM

5« Cantr brakie e Turiurme, 2ol £.£00 10 A 4 Espafia v,

C@@ Javier de Ledn y 25 personas mas 1 comentario - 7 veces compartido

e~ (5 Recomendar &) Comentar r()J Compartir ‘f Enviar


https://forms.gle/jbzVEGFSrS15VywC7
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Turismo de Gran Canaria, also made public the preregistration link on their
website through an official new. Refer to figure 7 to see the new
screenshot.

Figure 7
Official new Turismo de Gran Canaria

View in browser

2 Turismo
GranCanaria

L GETT
5 December 4, 2024

Discover Euro-Emotur's
future strategy:
Digitalization and
Neuromarketing!

euro-emotur

Evento Final
3 y 4 de Diciembre de 2024

A o gitimme. @==_ ETOA

Gran Canaria will host the Final Conference and the presentation of the
future strategy of the EURO-EMOTUR project, a pioneering initiative that
promotes the digitalisation of tourism SMEs through neuroscience and
advanced technology.
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As seen in Figure 8, some reminders for the assistance inscriptions were
launched by the project as well.

Figure 8
Final Conference reminder

Euroemotur
342 seguidores
1 mes » Editado » @

%’ Join us for the EURO-EMOTUR Final Conference on December 4th — the
culmination of a transformative project shaping the future of tourism!

The registration form is now open, and spaces are limited. This is your chance to
connect with key industry leaders and immerse yourself in discussions on emotional
and sustainable tourism experiences.

7 Date: December 4th

© Location: Insular Tourism Center, Gran Canaria

Registration is open now! https://Inkd.in/d-Aqi3EZ

More information: https://Inkd.in/d5w3VmAi

Mostrar traduccion

Final Conference Euro-emotur

docs.google.com

© Tiy 14 personas més 3 veces compartido

. - © Recomendar & Comentar 2 Compartir

The invitations were also sent to the Euroemotur list stored in MailChimp.
The list was composed of 188 emails in which the SMEs beneficiaries of
the project, the service providers accepted on it, the consortium partners,
and the AB members were included.

As shown in Annex 1 the invitation was sent on the 25t of November 2024

using MailChimp.

11
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The metrics regarding this mailing are seen in Figure 9.

Figure 9 -Invitation mailing metrics

Email performance
Mowv 25, 2024 - Dec 16, 2024
€ Openrate £ Click rate 4  Bounce rate 4 Unsubscribe rate
71.9% 16.2% 2.6% 0%
133 opened 30 clicked 5 bounced 0 unsubscribed

A second email with the program for the Final Conference was sent on the
2" of December 2024 (See annex 2).

The metrics regarding this mailing are seen in Figure 10.

Figure 10 -Programme mailing metrics.

Email performance
Dec 2, 2024 - Dec 16, 2024
@€ Openrate @€ Click rate € Bouncerate @ Unsubscribe rate
74.1% 18.4% 1.6% 0%
137 opened 34 clicked 3 bounced 0 unsubscribed

\

2.2 Final Conference Execution

The Euroemotur Final Conference was celebrated in hybrid modality on
the 4t of December 2024 in Centro de Turismo Insular (CIT) in Maspalomas,
Gran Canaria.

Please refer to Annex 3 to see the agenda followed. The Final Conference
was structured in 8 sessions: the official opening, the Euroemotur
Achievements and Milestones, the participation of the Advisory Board (AB)
representative, the Service Providers (SPs) and SMEs presentations, the
delivery of the Euroemotur awards, the intervention of the Project Officer
(PO) from the EISMEA (European Innovation Council and SMEs Executive
Agency), the sessions related to the sustainability of the project, the master
class given by the invited sister projects and the official event closure.

In total, 23 people intervened in the conference. See the details in Table 1
in next page.

12
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Table 1. Participants in the conference

Co-funded by the COSME programme
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Name

Organization

Session

Sergio Moreno Gil

Principal Investigator
Euroemotur

Official opening,
Sustainability of the
project & Legacy,

2 | Pablo Llinares Director Gerente de Official opening
Turismo de Gran
Canaria
3 | Excmo. Sr. Don Lluis Serra ULPGC Rector Official opening
Majem
4 | Arran Wiltshire (online) Director of Events. Euroemotur
ETOA Achievements,
Milestones, Overall
Contribution and Impact
5 | Federica Montaguti CISET representative Euroemotur
Achievements,
Milestones, Overall
Contribution, and Impact
6 | Kristian Sievers Haaga Helia Euroemotur
representative Achievements,
Milestones, Overall
Contribution and Impact
7 | Valeria Cabra ULPGC representative Euroemotur
Achievements,
Milestones, Overall
Contribution and Impact
8 | Beatrice Avagnina Turismo de Gran Euroemotur
Canaria representative | Achievements,
Milestones, Overall
Contribution and Impact
9 | Adriana Tramullas NECSTouR Euroemotur
representative Achievements,
Milestones, Overall
Contribution and Impact
10 | Carlos Romero (online) Director of Tourism AB Intervention
Research, Development
& Innovation at
SEGITTUR
11 | Alejandro Alonso Deniz Fatmas representative | SMEs & SPs presentations
12 | Daniel Garcia. (online) E-commerce Manager SMEs & SPs presentations

13
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Enrique Sanchez.

CEO Orbisnauta

SMEs & SPs presentations

14

Elisa Zambelli (online)

Travel Desigher & Web
Content. Itinera

SMEs & SPs presentations

15 | Andrea Santin. (online) CFO. Circolo Viaggi SMEs & SPs presentations

16 | llkka Lariola. (online) Representative. SMEs & SPs presentations
NaturaViva

17 | Hanna Kallioniemi (online) Representative Nlux SMEs & SPs presentations

18

Alan Vella (online)

Project Officer. EISMEA

EISMEA. Tourism funding
opportunities

19

Teemu Moilanen

Coordinator

Special Conference

20

Laatikainen Elisa

Representative

Special Conference

21

Cinzia De Marzo

Coordinator TRACE

Sister projects
participation

22

Paulo Morgado

Coordinator
eMOTIONAL Cities

Sister projects
participation

23

Inigo Garcia-Aranda Goya

Representative
Canarias Living Lab

Sister projects
participation

2.2.1Attendance

39 onsite attendees were present during the final conference, of which 18

were members of the Euroemotur Consortium. Refer to Ahnex 4 to see the

attendance list.

3 Final Conference Impact

3.2 Website and Social Media metrics

On the Euroemotur website, an announcement showing the link to the
streaming of the Final Conference Event was redacted. See Discover the

Future of Emotional and Digital Tourism at the Euroemotur Final Event.

Furthermore, the hosting partner Turismo de Gran Canaria redacted a new
on their website related to the different interventions and activities carried
out on the Euroemotur Final Conference frame. See EUROEMOTUR project

strengthens its commitment to promote transnational work on the path

towards the digitalization of the tourism sector

Regarding the website, during the previous days, i.e., from the 26th of
November 2024 until the 3rd of December 2024, the views of Euroemotur's
Facebook profile and the traffic to the web were progressively

14
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incremented, reaching the maximum activity on the Final Conference Day.
Refer to Figure 11 to see the organic increment in Facebook views and to
Figure 12 to see the website visualizations.

Figure 11 - Facebook views, previous days Final Conference.

Performance

Views @ Reach @ Content interactions @

5.5K 3.3K 18

6K

Views breakdown

4K Total
5,478

From organic
3%

2K

From ads

27 Nov 29 Nov 1 Dec 3 Dec 97%

Views

Figure 12 -Website views, previous days. Final Conference

Vistas @ Numero de eventos @ @ -
120
100
80
60
40
20
0
26 27 28 29 30 01 02 03
nov dic

3.3 YouTube Channel Metrics
Not only the streaming recording is public and available on this YouTube
Link, but also the events after movie.

Regarding the Final Conference streaming, as shown in Figure 13, as of the
7t of January 2025, 275 visualizations have been reached. Furthermore,
4782 impressions were achieved, and the total amount of hours viewed
amounted to 79.2 hours.

15
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As for the after-movie video, carried out to enhance the project diffusion,
it was published on the 23" of December 2024, and as for the 7" of January
2025 54 views and 479 impressions were achieved, as specified in Figure
13 and as detailed in Figure 14,

Figure 13-Streaming and after movie compiled metrics.

Content

Impressions
. @ Watch time Average view click-through
Duration Publishing date Views L (hours) Subscribers duration Impressions rate
@ Total 327 79.2 10 14:40 5261 1.9%
O r Full Broadcast - Final Conference Eurapean Project Eur. 275 841% 785 991% 10 100% 1718 4782 17%
-
OF “EHE) Aftermovie - Final Conference Eurapean Project Euro-e 52 159% 07 09% 0 0% 0550 479 42%
Figure 14 After movie, detailed views, impressions and engagement
= 3 Studio Q_ Search across your channel
& Channel content Video analytics Advanced mode.
220ec 2024 - 6 Jan 2025
v
Overview Reach Engagement Audience Since published
impressions Impressions cick through rate Views Unique viewers
478 4.2% 51@ 33
" Finel Conference Europ Aboutthe same o2 usuel
Z  Details
600
M  Analytics
400
7 Editor i
E]  comments o
0 1 B s ” B 18 doy
& Subtitles
See more
(© Copyright
€~ Channel content Video analytics Advenced mode
’q 22 Dec 2024 - 6 Jan 2025
Overview Reach Engagement Audience Since published
079 049 ©
Video
Aftemone - Fine Conlerence o, bt the same a3 usual 212 less than vsue!
& Details ® Thisvideo ® Typical performance
208
M Analytics
139
™ Editor .
E]  comments 00
o 3 . s w2 s 18 doys
=]  Subtitles
See more
(€)  Copyright
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As seen in Figure 15, the peak of both metrics, that is, the streaming views
and the streaming impressions was on the Final Conference Day.
Furthermore, 25 people were connected to watch the streaming live.

Figure 15- Impressions and visualizations, timeline

Content  Trafficsource  Geography  Cities Viewer ago o Date Subscription source  Contentfype  Ploylist  Devicetypo  More ™

| [

Concurrent viewers

While live
Peak 25
Average 13
30
20
10
0
0:00 4:58:00
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The streaming was a successful action for the project diffusion, since as
presented in Figure 16, 169 unique viewers were attained, and they were
in Spain, Italy, and Mexico. Moreover, 17 users liked the video.

Figure 16- Audience Streaming

= B3 Studio Q_ Search across your channel

4 Dec 2024 - 6 Jan 2025
Overview Reach Engagement  Audience Since published

& Channel content

Returning viewers (O Unique viewers (0 ‘Subscribers

23 169 +1

® Returning viewers  ® New viewers

ull Broadcast - Final Conference Eu_
/  Details 80
¥ a0
(=)  Customisation
0

M Analytics 3Dec2024 9Dec 2024 15 Dec 2024 21Dec 2024 27Dec2024 2.Jan 2025 8.Jan 2025

Editor See more

Comments

Age and gender Watch time from subscribers
Views - Since uploaded (lifetime) Watch time - Since uploaded (lfetime)
Copyright

Not enough demographic data to show this report Not subscribed —— 93.1%
Clips

=
E
= Subtitles
©®
&

Subscribed ® 69%
‘See more

See more

Top geographies
Views - Since uploaded (iifetime)

Spain e —— 32 4%
taly -— 106%

Mexico - 66%

See more

4 Final Conference Outcomes

The Final Conference event enabled Euroemotur to continue unlocking
new possibilities for the tourism business. It was an opportunity to wrap
up the project with the participation of all its stakeholders.

The Euroemotur Final Conference successfully communicated not only the
project's importance for the European tourism industry but also its impact
on it. During the conference, the milestones and achievements reached
during the project were explained. Furthermore, a special focus was put
on the Euroemotur legacy, like the digital hub and the already available
self-assessment tool. The project sustainability was also a central topic.

The different participants of the project had the opportunity to give
insights into the project, thus the public authorities emphasized the

18
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project scale and its importance, the consortium members'
representatives explained the milestones and achievements accomplished
emphasizing the challenges and progress made, the Advisory Board
representative gave his insight about the project performance and its
impacts on the industry level, the SMEs gave their testimony about how
Euroemotur eased their journey towards digitalization. Moreover, the
service providers explained how their digital solutions could add tangible
value to the SMEs in the frame of the Euroemotur project.

The EISMEA and the sister projects played an important role in the Final
conference. The project officer fromm EISMEA gave his vision regarding
Euroemotur general performance and promoted participation in other
public calls launched for projects in the tourism field. The sister projects
and keynote speaker interventions were related to the tourism and the
technological fields.

The event wrapped up the Euroemotur project, emphasizing its
importance, impact, and scale. The assistants and participants were able
to join a conducive learning atmosphere, where real experiences were
shared to benefit the rest of the participants facing similar challenges.
Likewise, along all the sessions a dynamic exchange enabled the
reinforcement of the Euroemotur community's collective growth. It could
be stated that the Final Conference summarized the Euroemotur
accomplishments and the information, tools, and resources resulting from
its performance, which are now available to smooth the digital
transformation efforts.

Thus, this event represented a chance for all the Euroemotur community
members to reflect on the project’s performance over the past three years,
receive valuable insights, and share experiences, which enriched not only
the collective learning but also the Euroemotur Project diffusion. The
transnational event successfully integrated the participation of public
authorities, the consortium members, the AB members, the EISMEA
project officer, the SMEs and service providers, the sister projects, the
keynote speaker, and the general public.
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5 Conclusion

The present D6.9 reported the planning process necessary for the success
of the international Euroemotur Final Conference. It evidences the
activities executed on it and the total number of assistants and
participants. It mentions the reach of the streaming recording.
Furthermore, it analyzes the conference impact by studying the website
traffic and the social media reach in the previous and posterior days of the
Final Conference.

The Euroemotur Final Conference celebrated not only the culmination of
a shared journey but also the beginning of a profound transformation in
the European tourism industry. Euroemotur demonstrated how science,
technology, and tourism can merge to create new opportunities for SMEs,
positioning them at the forefront of innovation and global
competitiveness.

In conclusion, the final conference was an opportunity to place value on
the Euroemotur project achievements and milestones, as well as its impact
on the European tourism industry. It also allowed the project to reinforce
the concept of the Euroemotur digital innovation ecosystem created for
learning and collaboration that enabled SMEs to connect with advanced
technologies through people's emotions and the knowledge generated by
tourism laboratories, thus transforming the tourism experience and
strengthening the SME's competitiveness.

Furthermore, the Final Event focused on the future perspective

Euroemotur generated, marking the beginning of a continuous
transformation that will drive digital innovation in European tourism.

6 Annhexes
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Annex 1 - Mailchimp Invitation Emaill
ﬁ Outlook

You're Invited to the Final Event of EUROEMOTUR!

Desde Euroemotur <euroemoturproject@188231462.mailchimpapp.com>
Fecha Lun 25/11/2024 14:27
Para Valeria Cabra - Euroemotur <valeria.euroemotur@ulpgc.es>

View this email in your browser

Co-funded by the
COSME programme
of the European Union

cUro-
emotur

You’re Invited to the Final Event of
EUROEMOTUR: Experience the Emotion
of European Tourism!

Go-funded by the
COSME programme
of the European Union

Final Conference
European Project Euro-Emotur

Join us to discover how to boost
the digitalization of tourism SMEs

SAVE THE DATE
DECEMBER 4TH, 2024, 08:30 AM

O - Centro Insular de Turismo. Avd. E.E.U.U., Avd. de Espana, s/n,
35100 Maspalomas, Gran Canaria
- YouTube Live Streaming.

ive/QuUMIPO0IOTY Forms: https://forms.gle/kmkAIHEYBCLGBhfp7

R | e GhhConann @NECSI‘WR ETOA CISET == Haaga-Helia

¢ )



https://urldefense.com/v3/__https://mailchi.mp/84e862d4473d/youre-invited-to-the-final-event-of-euroemotur?e=dc6ceb9dde__;!!D9dNQwwGXtA!WBOQGYAGKsVYXo9wYmJpX2TYBtyKu_QiqPlM1ZLEzzfLOoQkluT-UcxrnKydSirpG7EuvH1NZ5nYiVOwylictAEtmfhwecUpSj5nz0DFetqychVyG8_AroI$
https://urldefense.com/v3/__https://euroemotur.us10.list-manage.com/track/click?u=79bd914b5c3c809423f170bec&id=06ebb7e821&e=dc6ceb9dde__;!!D9dNQwwGXtA!WBOQGYAGKsVYXo9wYmJpX2TYBtyKu_QiqPlM1ZLEzzfLOoQkluT-UcxrnKydSirpG7EuvH1NZ5nYiVOwylictAEtmfhwecUpSj5nz0DFetqychVyvpKSpvU$
https://urldefense.com/v3/__https://euroemotur.us10.list-manage.com/track/click?u=79bd914b5c3c809423f170bec&id=64a171311e&e=dc6ceb9dde__;!!D9dNQwwGXtA!WBOQGYAGKsVYXo9wYmJpX2TYBtyKu_QiqPlM1ZLEzzfLOoQkluT-UcxrnKydSirpG7EuvH1NZ5nYiVOwylictAEtmfhwecUpSj5nz0DFetqychVy17su5qk$
https://urldefense.com/v3/__https://euroemotur.us10.list-manage.com/track/click?u=79bd914b5c3c809423f170bec&id=6c59642b35&e=dc6ceb9dde__;!!D9dNQwwGXtA!WBOQGYAGKsVYXo9wYmJpX2TYBtyKu_QiqPlM1ZLEzzfLOoQkluT-UcxrnKydSirpG7EuvH1NZ5nYiVOwylictAEtmfhwecUpSj5nz0DFetqychVyH_cpYwY$
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Final conference: 4 december

TIME ACTIVITY

08:30 - 9:00 Showroom opening. Live demo session

Official Opening

Sergio Moreno Gil: Director of the University Institute for
Tourism and Sustainable Economic Development (TIDES).
Principal Investigator of Euro-Emotur.

09:00 - 09:30

Pablo Llinares: Managing Director of Tourism of Gran Canaria

Excmo.
Sr. Don Lluis Serra Majem: Rector Magnificent of the ULPGC

Euroemotur Achievements and Milestones Overall

Contribution and Impact

WPI1 - Project management and Coordination: Sergio Moreno
Gil. ULPGC

WP?2 - Selection, evaluation and engagement with SMEs: Arran
Wiltshire. ETOA. Online.

WP3 - SMEs anamnesis, diagnostics and assessment: Federica
09:30 - 10:05 Montaguti. CISET.

WP4- Preliminary assistance to SMEs on neuromarketing and
digital innovation: Kristian Sievers. Haaga Helia.

WP5- Euroemotur Digital Hub: Valeria Cabra. ULPGC

WPG6- Communication, disemmination and reporting: Beatrice
Avagnina. Turismo de Gran Canaria

Impact at the European Level: Adriana Tramullas.
NECSTouR

Advisory Board Intervention

10:05 - 10:15 Carlos Romero.
Director of Tourism Research, Development & Innovation at
SEGITTUR. Online.
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Final conference: 4 december

ACTIVITY
Service Providers & SMEs presentations

Fatmas (SME): Alejandro Alonso Deniz

Canarian Hospitality (SME): Daniel Garcia. Ecommerce Manager.
Online.

Orbisnauta (SP): Enrigue Sanchez. CEO

10:15 - 10:50 - - - -
Itinera (SME): Elisa Zambelli. Travel Designer & Web Content.

Online.

Circolo Viaggi (SME): Andrea Santin. CFO. Online.

NaturalViva (SME): Ilkka Lariola. Online.

Nlux (SME): Hanna Kallionemi. Online.

10:50 - 11:00 EuroEmotur Awards

EISMEA. Tourism funding opportunitties: Alan Vella. Project
Officer. EISMEA. Online.

11:15 - 11:45 Coffee Break

11:45 - T1:55 Sustainability of the project, Eur.oemotur legacy: Sergio
Moreno Gil

11:00 - 11:15

Masterclass and participation of Sister projects

Al as an opportunity for tourism industry in Europe: Teemu
Moilanen. Coordinator.

TRACE EU project towards the establishment of the European
circular tourism ecosystem: Cinzia De Marzo. Coordinator
TRACE

eMOTIONAL Cities. Technology-based approaches for data-
driven and evidence-based urban health and wellbeing: Paulo
Morgado and Bruno Miranda. Coordinators eMOTIONAL Cities.

Canarias Living Labs: Building smart agents for the future of
travel: Inigo Garcia-Aranda Goya. Representative Canarias Living
Lab

11:55 - 12:55

12:55 - 13:25 Event closure: Wrap up and official close of the event

13:25 - 14:00 |Demo Emotur LAB

14:00 - 14:30 |Lunch
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